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1 2020
International Journal of Finance & 

Economics
26 3

Financial development and trade 

in services: Perspective from 

emerging markets of Asia, South 

and Central America and Africa

Jiang Y, Khan MI, Zaman SI, Iqbal A 

(2020). Financial development and 

trade in services: Perspective from 

emerging markets of Asia, South and 

Central America and Africa. Int J Fin 

Econ. 26(3), pp. 3306-3320

0.943 ISI

2 2020 Market Forces 15 2
Economic Developmen and 

Unemployment: A Missing Link

Irfan M.Khan, A.Iqbal, S.Imran Zaman, 

F.Wajdi(2020). Economic 

Development and Unemployment: A 

Missing Link. Market Forces, 15(2), 

pp. 81-100

Y 

Category

3 2019 IBT Journal of Business Studies 15 1
The Impact of CCC and W.C. on 

The Profitability of KMI-30 Index

Riaz Samina, Athar Iqbal, M.Irfan Khan 

(2019). The Impact of CCC and W.C. 

on The Profitability of KMI-30 Index. 

IBT Journal of Business Studies. 15(1), 

pp 84-94

Y 

Category

4 July, 2019 Pakistan Business Review 21 2

Corporate Governance as a 

Predictor of Liquidity 

Management

Khan M. Irfan, Samina Riyaz (2019). 

Corporate Governance as a Predictor 

of Liquidity Management. Pakistan 

Business Review. 21(2) 

X 

Category

5 2018 Journal of Managerial Sciences 12 3 Risk Management Practices 

and Islamic Bankers’ 

Perception about Potential 

Risk in Islamic Countries

Riaz Samina, M.Irfan Khan, A.Iqbal 

(2018). Risk Management Practices 

and Islamic Bankers’ Perception about 

Potential Risk in Islamic Countries. 

Journal of Managerial Sciences, 12(3), 

pp. 159-177

Y 

Category

6 2018 Journal of Managerial Sciences 12 4

Impact of Urbanization on 

Economic Growth of 

Developing Countries

Iqbal A, Samina Riaz, M.Irfan Khan 

(2018). Impact of Urbanization on 

Economic Growth of Developing 

Countries, Journal of Managerial 

Sciences, 12(4), pp, 39-48

Y 

Category

Dr. 

M.Irfan 

Khan



7 2017 Journal of Managerial Sciences 11 4

The Causality between Equity 

Market Development and 

Economic Growth: An Egg 

and Chicken Problem?

Iqbal A., M.Irfan Khan, Samina Riaz 

(2017). The Causality between Equity 

Market Development and Economic 

Growth: An Egg and Chicken 

Problem?, journal of Managerial 

Sciences, 11(4), pp, 321-340

Y 

Category

1 2020
International Journal of Finance & 

Economics
26 3

Financial development and trade 

in services: Perspective from 

emerging markets of Asia, South 

and Central America and Africa

Jiang Y, Khan MI, Zaman SI, Iqbal A. 

Financial development and trade in 

services: Perspective from emerging 

markets of Asia, South and Central 

America and Africa. Int J Fin Econ. 

26(3), pp. 3306-3320

0.943
ISI / X 

Category

2 2020
Journal of Organisational Studies 

and Innovation
7 3

Impact of Destination Service 

Quality on Revisit Intention in 

Tourism

Kazmi, S. H. A., Khan, S.A., Zaman S.I., 

Raza, M., Ahmed, J. (2020) Impact of 

Destination Service Quality on Revisit 

Intention in Tourism. Journal of 

Organisational Studies and Innovation

-
ISI / Y 

Category

3 2020
Corporate Social Responsibility 

and Environmental Management

Social sustainable supply chains 

in the food industry: A 

perspective of an emerging 

economy.

Khan, S. A., Mubarik, M. S., 

Kusi‐Sarpong, S., Zaman, S. I., & 

Kazmi, S. H. A. (2020). Social 

sustainable supply chains in the food 

industry: A perspective of an 

emerging economy. Corporate Social 

Responsibility and Environmental 

Management.

4.542
ISI / W 

Category

4 2019
Asia Pacific Journal of Marketing 

and Logistics
32 1

The effects of personality, 

culture and store stimuli on 

impulsive buying behavior

Miao, M., Jalees, T., Qabool, S. and 

Zaman, S.I. (2019), "The effects of 

personality, culture and store stimuli 

on impulsive buying behavior: 

Evidence from emerging market of 

Pakistan", Asia Pacific Journal of 

Marketing and Logistics

2.511
ISI / W 

Category

Dr. 

M.Irfan 

Khan

Dr. Syed 

Imran 

Zaman



5 2019
Asia Pacific Journal of Marketing 

and Logistics
31 3

Analysis of the moral mechanism 

to purchase counterfeit luxury 

goods: evidence from China

Jiang, Y., Miao, M., Jalees, T. and 

Zaman, S.I. (2019), "Analysis of the 

moral mechanism to purchase 

counterfeit luxury goods: evidence 

from China", Asia Pacific Journal of 

Marketing and Logistics

2.511
ISI / W 

Category

6 2018
Emerging Markets Finance and 

Trade
54 15

Moral and Ethical Antecedents of 

Attitude Toward Counterfeit 

Luxury Products: Evidence from 

Pakistan. 

Jiang, Y., Xiao, L., Jalees, T., Naqvi, M. 

H., & Zaman, S. I. (2018). Emerging 

Markets Finance and Trade, 54(15), 

3519-3538.

1.214
ISI / W 

Category

7 2018 Psihologija 51 2

Testing and incorporating 

additional determinants of ethics 

in counterfeiting luxury research 

according to the theory of 

planned behavior. 

Imran, Z. S., Jalees, T., Jiang, Y., & 

Alam, K. S. H. (2018). psihologija, 

51(2), 163-196.

0.545
SSCI / Y 

Category

1 July, 2020
Anam 

Qamar
Jinnah Business Review 8 2

Is Talent Management A Reality? 

: A Case of Multinational 

Corporation in the Context of 

Karachi

Qamar, Anam, Shifa Haroon, Namra 

Anjum, Ayesha Saleem, and Aiman 

Khan. "Is Talent Management A 

Reality? A Case of Multinational Cor-

poration in the Context of Karachi."

Z

1 Jan, 2018

Journal of Independent Studies & 

Research: Management & Social 

Sciences & Economics

16 1

An Emerging Need of Introducing 

Behavioral Finance in Pakistan: 

Evidence from Investor’s 

Sentiments and Actions

Huma, Z., Ayub, R. (2018). An 

Emerging Need of Introducing 

Behavioral Finance in Pakistan: 

Evidence from Investor's Sentiments 

and Actions. Journal of Independent 

Studies & Research: Management & 

Social Sciences & Economics , 16 (1).

Y

2
June, 

2018
Market Forces 13 1

External Stimuli and Impulsive 

Buying Behavior

Ayub, R., & Zafar, M. (2018). External 

Stimuli and Impulsive Buying 

Behavior. Market Forces , 13 (1).

Y

1 2020

Faiza 

Maqbool 

Shah

Market Forces 15 1
Determinants of Firm Value in 

Shariah Compliant Companies

Shah, F. M., & Khalidi, M. A. (2020). 

Determinants of Firm Value in Shariah 

Compliant Companies. Market Forces, 

15(1).

Y

Dr. Syed 

Imran 

Zaman

Rafia 

Ayub



1 2017
Sherbaz 

Khan
JISR-MSSE 15 2

Analytical Study Of Reducing Brand S

witching (Number Portablity) In Gs m 

Sector

Akbar M.Asif, Yasir Ali Soomro and 

Sherbaz Khan(2017). Analytical Study 

Of Reducing Brand Switching (Number 

Portablity) In Gs m Sector, 15(2)

Y


