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Profile: Jinnah University for Women 

 

Jinnah University for Women was established in 1998 under the umbrella of Anjuman-e-

Islamia Trust founded by Al-Haj Moulvi Reyazuddin Ahmed (T.I). 

The University is one of the 17 institutions established by the Trust but is the most important, 

as the dream of the founder to develop a separate University for girls came true. 

The University supports the intellectual and personal growth of students, preparing them to 

become a transformational citizen with sound ethical; culture and religious values. Jinnah 

University for Women focuses on priorities in increasing the quality-of-service delivery, 

providing practical cum industrial oriented syllabus, promoting total quality management of 

educational programs, ensuring a valuable campus environment for the faculty and students, 

increasing value-added programs, convergence of technologies, taking the benefits of 

research and development to the communities in need. 

To achieve these goals, females are empowered through quality education to take the best 

advantage of their educational opportunities and they are endorsed with critical thoughts, 

leading them to assume roles in leadership, sense of responsibility, and service to the society. 

Inherent in this broad mission are methods of instruction, research, extensive training, and 

public service that are skilfully designed to educate cur students and impart keen ambition 

and aspiration to serve their kind. Necessary to every purpose of the University is the 

investigation of truth and remodelling of excellence. 

There are 28 departments in the following four Faculties in the University. 

1. Faculty of Business Administration, Commerce and Economics 

2 Faculty of Social Sciences 

3 Faculty of Sciences 

4. Faculty of Pharmacy 

5. Faculty of Allied Science 
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Dr. Faizan Ali 

Dr. Faizan Ali is an Associate Professor in the School of Hospitality and Technology Management, 

Muma College of Business, University of South Florida. He received his Ph.D. in Marketing from 

the International Business School, University Technology Malaysia and a Master’s in 

Management from Glyndwr University, United Kingdom 

 

 

Dr. Leonardo Aureliano da Silva 

Dr. Leonardo Aureliano da Silva is a Professor of Marketing to Administration, Marketing, 

International Relations and Design at Escola Superior de Propaganda e Marketing – Marketing 

and –ESPM, São Paulo, Brazil. He has completed his Post-Doctorate Course from ESPM in – 

Marketing and received his PhD. Degree from Universidade Nove de Julho, Barzil. 

 

 

 

 

 



 

Dr. Seden Dogan 

Dr. Seden Dogan is an Associate Professor at the Faculty of Tourism at the Ondokuz Mayis 

University, Turkey earned her master's and Ph.D. degrees from Akdeniz University in Turkey. She 

worked at different 5-star hotels and an OTA (online travel agency) between 1998-2013. She 

decided to continue her career in academia and worked as a lecturer at Adnan Menderes University 

between 2013-2017 and transferred to Ondokuz Mayis University in 2017. She was in the US 

Between October 2019 and September 2020 as a visiting research scholar at the University of 

South Florida M3 Center and has been recognized with the Outstanding Visiting Scholar Award. 

Her area of interest is emerging technologies in the hospitality and tourism industry. Additionally, 

she serves as Associate Editor for the Journal of Hospitality and Tourism Technology which is an 

SSCI journal, Co-Director of Event athe IFITT (International Federation for IT and Travel & 

Tourism) Global and General Secretary at the IFITT Turkey Chapter. 

 

 

Dr. Shiva Ilkhanizadeh 

Dr. Shiva Ilkhanizadeh is Assistant Professor at School of Tourism and Hotel 

Management, Cyprus International University. She has completed her PhD in Tourism 

Management from Eastern Mediterranean University  
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3rdInternational Virtual Research Conference on Future Business Strategies 

and Technology (FBST)  

23rd – 24th November 2021 

 

CONFERENCE PROGRAM 

Day 1 

 

Tuesday November 23, 2021[Pakistan Standard Time (PST) UTC +05:00] 

Timing Presentation Topics 

 

9:15am to 

9:20am 

Recitation of Holy Quran 

 

 

 

9:20am to 

9:25am 

 

Conference Opening 

 

Welcome address by 

Dr. Dilshad Zafar 

Dean 

Faculty of Business Administration, 

Commerce and Economics,  

Jinnah University for Women, Pakistan 

 

9:25am to 

9: 45am 

 

Keynote Speaker 

Dr. Leonardo Aureliano da Silva 

Professor of Marketing  

Higher School of Advertising and 

Marketing (ESCOLA SUPERIOR DE 

PROPAGANDA), Brazil 

 

Service Recovery and Customer´s 

Experience 

 

 

 

 

9:50am to 

10:10am 

Keynote Speaker 

Dr. Saden Dogan 

Associate Professor 

Faculty of Tourism  

Ondokuz Mayis University, Turkey 

 

Emerging Technologies during COVID-

19 Pandemic 

10:15am to 

10:35am 

 

Keynote Speaker 

Dr. Shiva Ilkhanizadeh  

Assistant Professor  

School of Tourism and Hotel 

Management,  

Cyprus International University 

 

 

 

Effect Of Covid-19 on Corporate Social 

Responsibility, Sector Commitment on 

Turnover Intentions In Hospitality 

Sector 



10:40am to 

11:00am 

 

Keynote Speaker 

Dr. Faizan Ali 

Associate Professor 

School of Hospitality and Technology 

Management,  

Muma College of Business,  

University of South Florida 

USA 

 

Social Media Analytics and COVID-19: 

What did we learn? 

11:00am to 

11:10am 

 

Ms. Memoona Zareen 

Secretary, AMDIP 

Introduction to AMDIP 

11:10am to 

01:10pm 

 

Parallel Sessions 1 to 9  

01:15pm 

 

Closing Remarks 

 

LUNCH 

 

 

 END OF DAY 1  

 

Zoom Link for Day 1, November 23, 2021 
https://us02web.zoom.us/j/83951727310?pwd=a3VmMzk0anpzQXdQOXk0V25tU0FaQT09 

Meeting ID: 839 5172 7310 

Passcode: 143215 

 

 

 

 

 

 

 

 

 

 

 

 

https://us02web.zoom.us/j/83951727310?pwd=a3VmMzk0anpzQXdQOXk0V25tU0FaQT09


Day 2 

  

Wednesday November 24, 2021 [Pakistan Standard Time (PST) UTC +05:00] 

Timing Presentation Topics 

 

9:10 am to 

9:15 am 

Recitation of Holy Quran  

9:15 am to 

10:35 am 

Parallel Sessions 1 to 6  

10:00 am to 

12:00 noon 

Emerald Publishing Guide to get Published 

• How to select the right 

journal? 

• Structuring a publishable 

paper 

• Surviving the peer review 

process 

 

12:10 pm to 

1:10 pm 

Dr. Rab Nawaz Lodhi 

Associate Professor 

University of Central Punjab, 

Pakistan 

 

From Conceptual Model to Reporting 

Qualitative Findings 

1:10 pm to 

1:40 pm 

LUNCH and PRAYER BREAK  

1:40 pm to 

2:40 pm 

Mr. Syed Muhammad Fahim 

Assistant Professor 

Department of Marketing 

Institute of Business Management-

CBM 

 

Data Analysis in PLS-SEM 

02:40 pm  Closing Remarks  

 

 

 END OF DAY 2  

 

Zoom Link for Day 2, November 24, 2021 
https://us02web.zoom.us/j/86463537780?pwd=K1picTFFNkcyYjRNUEFkdnpYYnJkQT09 

Meeting ID: 864 6353 7780 

Passcode: 032875 

 

  

https://us02web.zoom.us/j/86463537780?pwd=K1picTFFNkcyYjRNUEFkdnpYYnJkQT09


Day 1 

 Tuesday November 23, 2021 [Pakistan Standard Time (PST) UTC +05:00] 

 

Parallel Sessions for Paper Presentations on November 23, 2021 

 

Parallel Session 1 - Finance 

 

Session Chair 

Dr. Saghir Pervez Ghouri,  

Chairperson, Department of Economics, Jinnah 

University for Women, Pakistan 

Co-Session Chair 

Ms. Samreen Lodhi 

Lecturer, Department of Business 

Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 11:10 – 11:30 Syed Muhammad Salman, Dr. 

Ayub Mehar, Dr. Athar Iqbal, 

Dr. Muhammad Irfan Khan 

Century of the East and Peaceful 

coexistence of China and India: 

Moderating role of Belt and Road 

Initiative 

2 11:35 – 11:55 Manan Aslam, Abdul Rehman, 

Mudassar Yasin, M. Ali Imran, 

Shoaib Nasir, Hammad Ahmad 

Bhatti 

Dynamics of Chicken Price 

Volatility in Pakistan 

 

3 12:00 – 12:20  M. Fahad Malik, Masood 

Sarwar Awan, Waseem Shahid 

Malik 

Macro-economic shocks: Sort-run 

versus Long-run Perspectives 

4 12:25 – 12:45 Muhammad Abdullah Idrees, 

Ayesha Khan, Muhammad 

Furqan, Insiya Abbas 

Islamic Banking and its Impact on 

Economic Growth of Pakistan 

 

5 12:50 – 01:10 Aliya Shakbutova, Zhibek 

Zhumazhiyeva 

Macroprudential regulation of the 

population's debt burden and 

financial stability of the banking 

sector of the Republic of Kazakhstan 

 

 

 

 

 

 

 

 

 



Parallel Sessions for Paper Presentations on November 23, 2021 

 

Parallel Session 2 - Finance 

 

Session Chair 

Dr. Magdalena Radulescu,  

Professor, Department of Finance, Accounting and 

Economics, Faculty of Economic Studies,  

University of Pitesti, Romania 

 

Co-Session Chair 

Ms. Faiza Maqbool Shah 

Assistant Professor, Department of 

Business Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 11:10 – 11:30 Saleena Zainab, Prof. Dr. Rana 

Ejaz Ali Khan  

 

Governance and Human Capital 

Development in Developing 

Economics 

 

2 11:35 – 11:55 Urooj Aijaz, Sofia Bano, Dr. 

Asif Shamim 

Internal Determinants Of The 

Service Trade Exports Of China: A 

Time-Series Analysis 

3 12:00 – 12:20  Muhammad Furqan, Nighat 

Moin, Dr. Suwaibah, 

Economic Development, Public 

Policy & International Tourism: 

Empirical Evidence from Pakistan 

Economy 

4 12:25 – 12:45 Aisha Khan, Rafia Ayub 

 

Acceptance and Behavioral Intention 

of Crowd-funders to Adopt Equity 

Based Islamic Crowdfunding (CF) in 

Pakistan 

5 12:50 – 1:10 Zubaida Rasheed, Rafia Ayub 

 

Impact of Corporate  Governance on 

the Financial Stability of Banks in 

Pakistan 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Parallel Sessions for Paper Presentations on November 23, 2021 

 

Parallel Session 3 - Entrepreneurship 

 

Session Chair 

Dr. Rana Zeeshan  

Assistant Professor 

Iqra University 

Co-Session Chair 

Ms. Maria Syed 

Lecturer, Department of Business 

Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 11:10 – 11:30 Shahbaz Sharif 

 

Should I Fade Away? Female 

confronts high Fatigue toward 

Tourism Satisfaction  

2 11:35 – 11:55 Aziza Ilgamqyzy 

 

Digitization to Manage Information 

Overload: An Important Move 

Towards Making Better 

3 12:00 – 12:20 Myrzayeva Alimash 

 

Controlling in the System of 

Strategic Planning of the 

Organizations  

4 12:25 – 12:45 Mahreen Anwar, Dr. Sara 

Noreen 

 

Determinants Of Women 

Empowerment: An Evidence from 

Pakistan Demographic and Health 

Survey  

 

 

 

 

 

 

 

 

 

 

 

  



Parallel Sessions for Paper Presentations on November 23, 2021 

 

Parallel Session 4 - Entrepreneurship 

 

Session Chair 

Dr. Erum Shaikh, 

Assistant Professor, Faculty of Business and 

Management Sciences,  

The University of Modern Sciences, Tando Muhammad 

Khan, Sindh, Pakistan. 

 

Co-Session Chair 

Ms. Nida Ather 

Lecturer, Department of Business 

Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 11:10 – 11:30 Farah Ishtiaq, Dr. Sara Noreen  

 

Determinant Of Child Health: An 

Evidence from Pakistan 

Demographic and Health Survey 

2 11:35 – 11:55 Sehrish Ali, Sherbaz Khan, Dr. 

Imran Zaman 

Pedagogic Concerns About Covid-19 

In Education System in Pakistan 

 

3 12:00 – 12:20  Muhammad Rahies Khan, 

Mahrukh Askari, Anita Laila, 

Qamber Ali 

Impact of Intrapreneurial 

Orientation, Entrepreneurial Skills 

and Psychological Empowerment on 

Intrapreneurial Intention of HEIs in 

Karachi Pakistan 

4 12:25 – 12:45 Joseph Odoba Achegbulu PhD. 

Isyak Ibrahim Ogirima, Sadiq 

Hajarat 

Qualities of a Good Leader and its 

Benefits to an Organization: An 

Expository Review. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



Parallel Sessions for Paper Presentations on November 23, 2021 

 

Parallel Session 5 - Finance 

 

Session Chair 

Dr. Phung Thai Minh Trang  

Lecturer, School of Finance and Banking,  

HoaSen University, Vietnam 

Co-Session Chair 

Ms. Anam Qamar 

Lecturer, Department of Business 

Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 11:10 – 11:30 Maaz Ahmed Siddiqui, Maira 

Naveed, Ali Hamza, Hira Niazi 

The Analysis of Net Asset Value 

(NAV) of Close-ended and Open-

ended Mutual Funds in Pakistan 

 

2 11:35 – 11:55 Yamna Khan, Rafia Ayub 

 

Impact of Financial Literacy on 

Financial Inclusion: Among the 

Urban Areas of Karachi” 

3 12:00 – 12:20  Dinmukhamed Shagatay, Aliya 

Shakbutova  

Evaluating the effectiveness and 

accuracy of the DCF model results 

for determining the fair value of a 

company's shares when making 

investment decisions 

4 12:25 – 12:45 Uroosa Nadeem, Rafia Ayub The influence of intention of small 

business owners on the adoption of 

Fin-Tech services and trust as 

moderator. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



Parallel Sessions for Paper Presentations on November 23, 2021 

 

Parallel Session 6 - Finance 

 

Session Chair 

Dr. Muhammad Ali,  

Chairperson/Associate Professor,  

Faculty of Engineering, Science, Technology and 

Management, 

Ziauddin University, Karachi 

Co-Session Chair 

Ms. Rija Anwar 

Lecturer, Department of Business 

Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 11:10 – 11:30 Yusufu Ojochenemi Sunday, 

Anaja Queen Elizabeth, Sadiq 

Hajarat 

Information Communication 

Technology and the Performance of 

Selected Retail Business Outlets in 

Abuja – Nigeria. 

2 11:35 – 11:55 Saliu Hakeem Tomi 

 

Implications of Fraud on the 

Performance of Deposit Money 

Banks in Nigeria 

3 12:00 – 12:20  Salman Hassan, Tehseen Azhar 

 

Regulating the Crypto Currency: 

Answering the Elephant in the Room 

4 12:25 – 12:45 Javeria Yaqoob, Rafia Ayub 

 

Stock return volatility and economic 

indicators during Covid 19: A Study 

of KSE 100 Index 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



Parallel Sessions for Paper Presentations on November 23, 2021 

 

Parallel Session 7 - Finance 

 

Session Chair 

Dr. Abdul Kabeer Kazi 

Dean FMS / Associate Professor 

Khadim Ali Shah Bukhari Institute of Technology 

(KASBIT) 

 

Co-Session Chair 

Ms. Rafia Ayub 

Assistant Professor, Department of 

Business Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 11:10 – 11:30 Mr. Raheel Ayub, Dr. Sohaib 

uz Zaman 

 

Impact of R&D Department on the 

Firm’s Performance in Textile 

Industry of Pakistan 

2 11:35 – 11:55 Aqsa Tahir, Dr. Tusawar 

Iftikhar Ahmad 

 

Yield and Profitability Comparisons 

of Adopters and Non-adopters of 

Modern Farming Technologies in 

Cotton Production 

3 12:00 – 12:20  Aisha Rafiq, Samreen Lodhi, 

Ayesha Iqbal 

 

Impact of crude oil prices on KSE 

100 index 

4 12:25 – 12:45 Ehsan Waquar Ahmad, Dr. 

Nawaz Ahmad, Maira Naveed 

Factors Affecting Banking 

Performance in Pakistan: Empirical 

Investigation 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



Parallel Sessions for Paper Presentations on November 23, 2021 

 

Parallel Session 8 - HRM 

 

Session Chair 

Dr. Faheem Akhter,  

HoD, Management Science Department 

DHA Suffa University, Karachi 

Co-Session Chair 

Ms. Uzma Rasool 

Assistant Professor, Department of 

Business Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 11:10 – 11:30 Sana Ameer, Dr. Imran Zaman 

 

Identifying and exploring 

relationship between digitalized 

human resource practices on 

employee productivity in 

Pharmaceutical Industry of Pakistan 

2 11:35 – 11:55 Muhammad Umar Shahzad 

 

Dynamics of Task Conflict in the 

Virtual Workplace: Moderating Role 

of Relationship Conflict and 

Mediating Role of Team 

Mindfulness 

3 12:00 – 12:20  Sobia Jamil 

 

Human Resource Reform in Digital 

Transformation: Consequences and 

Antecedents  

4 12:25 – 12:45 Safina Naz, Muhammad Qaiser 

Shafi, Aqsa Jalil 

 

Impact of Inclusive Leadership on 

Project Success through Climate for 

Innovation: The Moderating Role of 

Knowledge Sharing 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



Parallel Sessions for Paper Presentations on November 23, 2021 

 

Parallel Session 9 - Marketing 

 

Session Chair 

Dr. Irfan Hameed,  

Associate Professor and Head PhD Program,  

IoBM, Karachi 

 

Co-Session Chair 

Mr. Sherbaz Khan 

Lecturer, Department of Business 

Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 11:10 – 11:30 Farhat Naseem, Muhammad 

Farooq Memon, Suresh 

Poorani 

Impact of Financial and product Risk 

on the Purchase Intention of the 

consumer  

2 11:35 – 11:55 Ms. Fatima Kiran, Ms. Aisha 

Shams, Dr. Faheem Akhter. 

Crisis Marketing: Hand Washing 

Brands Communication During 

Covid -19 Pandemic 

3 12:00 – 12:20  Kanza Imran, Misha Ali, 

Shaista Kamal Khan 

 

Impact of E-service quality (ESQ) 

and unified theory of acceptance and 

use of technology (UTAUT) on 

behavioral Intentions to adopt the 

online shopping. 

4 12:25 – 12:45 Maham Khan, Samreen Lodhi, 

Madiha Raees 

 

Investigating the Economic Factors 

that Drives Consumer Buying 

Behavior in Food Sector of Pakistan 

 

 

 

 

 

 

 

 

 

 

  



Day 2 

 Wednesday November 24, 2021 [Pakistan Standard Time (PKT) UTC +05:00] 

 

Parallel Sessions for Paper Presentations on November 24, 2021 

Parallel Session 1 - HRM 

 

Session Chair 

Dr. ZahidaAbro,  

Head of SZABIST Larkana Campus 

 

Co-Session Chair 

Ms. Sobia Jamil 

Lecturer, Department of Business 

Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 9:15 – 9:35 Rakhmatullina A., Izekenova 

A., Tolegenova A.  

Elderly employment in Kazakhstan 

 

2 9:35 – 9:55 Kenzhekhan Kabdesov 

 

Commuting impact on creating new 

workplaces 

3 9:55 – 10:15 Trang M.T. Phung, Lam D. 

Nguyen, Tho H. Nguyen 

 

Technology Readiness, Adoption 

and Usage for SME Development: 

Evidence from Students’ 

perspectives 

4 10:15 – 10:35 Adejo Thomas Yusuf, Amodu 

Yunusa, God’spower O. 

Okpanachi, Omaufedo Benard 

Effective Leadership Style in 

Nigeria: An Imperative for National 

Development. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



Parallel Sessions for Paper Presentations on November 24, 2021 

Parallel Session 2 - Marketing 

 

 

Session Chair 

Dr. Sharfuddin Ahmed Khan, 

Assistant Professor, Department of Industrial 

Engineering and Management,  

University of Sharjah 

Co-Session Chair 

Ms. Shaista Kamal Khan 

Assistant Professor, Department of 

Business Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 9:15 – 9:35 Muhammad Abdullah Idrees, 

Ayesha Khan, Insiya Abbas, 

Muniza Syed 

Impact of Digital Marketing on 

Consumer Purchase Intention of 

Apparel Items 

 

2 9:35 – 9:55 Sania M Ilyas, Sherbaz Khan, 

Dr. Imran Zaman 

A casual study on the adverse effects 

of Advertisement on Children: A 

Partial Least Square approach to 

Path Analysis 

3 9:55 – 10:15 Zainab Musleha, Sherbaz 

Khan, Dr. Imran Zaman 

Role of Influencers on Digital 

Marketing 

 

4 10:15 – 10:35 Janita Khan, Nida Abbas, Rida 

Rehan, Dr. Imran Zaman, 

Sherbaz Khan 

Impact of social media marketing on 

consumers in reference to brand 

loyalty 

 

 

 

 

 

 

 

 

 

 

 



Parallel Sessions for Paper Presentations on November 24, 2021 

Parallel Session 3 - Marketing 

 

Session Chair 

Dr. Syed Hasnain Alam Kazmi,  

Assistant Professor, Department of Management 

Sciences, SZABIST, Karachi 

Co-Session Chair 

Ms. Madiha Raees 

Lecturer, Department of Business 

Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 9:15 – 9:35 Saba Sarfaraz, Sherbaz Khan, 

Dr. Imran Zaman 

 

Advertising through social media: 

Determining advertising value, 

attitude, purchase intention and 

behavior towards a brand 

2 9:35 – 9:55 Hafiza Javeria Amin, Shaista 

Kamal Khan, Simra Ghulam 

Qadir, Nida Athar 

 

The moderating role of behavioral 

intention: An Application of Theory 

of Planned Behavior (TPB) in Halal 

Food Purchasing 

3 9:55 – 10:15 Farhat Naseem, Naheed 

Ghaffar, Anum Ghouse Khan  

Implementation of Demand Driven 

Material Requirement Planning on 

Supply Chain Management to Meet 

the Challenges of Covid-19  

4 10:15 – 10:35 Dr. Mohammed Quadir 

Mohiuddin 

Role of Block Chain Technology in 

Supply Chain Management 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Parallel Sessions for Paper Presentations on November 24, 2021 

Parallel Session 4 - Finance 

 

Session Chair 

Dr. Ahmed Imran Hunjra 

Associate Professor 

Ghazi University,  

Dera Ghazi Khan 

Co-Session Chair 

Ms. Ayesha Iqbal 

Lecturer, Department of Business 

Administration 

Jinnah University for Women 

 

S. 

No. 

Timing Name of Author(s) Title of the Paper 

1 9:15 – 9:35 Hania Nadeem, Rafia Ayub 

 

Impact of Covid 19 on Stock Market 

Return: Evidence from South Asian 

Countries 

2 9:35 – 9:55 Aisha Khalid, Rafia Ayub 

 

Efficient Market Hypothesis in the 

time of COVID19 pandemic: A case 

of South Asian Stock Markets 

3 9:55 – 10:15 Sobia Hanif, Prof. Dr. Rana 

Ejaz Ali Khan 

 

Saving Behaviour in Developing 

Economies: Effect of Religion and 

Education   

4. 10:15 – 10:35 Hina Khalid Khan, Faiza 

Maqbool Shah 

Forecasting the impact of 

macroeconomic factors on 

manufacturing companies stock 

returns 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Parallel Sessions for Paper Presentations on November 24, 2021 

Parallel Session 5 – Marketing 

 

Session Chair 

Dr. Syed Imran Zaman,  

Assistant Professor, Department of Business 

Administration 

Jinnah University for Women 

Co-Session Chair 

Ms. Kousar Zaheer 

Lecturer, Department of Business 

Administration 

Jinnah University for Women 

 

1 9:15 – 9:35 Sidra Naeem, Rana Ejaz Ali 

Khan 

Fiscal Decentralization and Gender 

Equality in Employment in Pakistan 

2 9:35 – 9:55 Mohammad Adil Khushi, 

Jawad Yousaf 

 

Impact of big data investment on 

customer experience. The role of 

marketing affordances and service 

innovation. 

3 9:55 – 10:15 Hadiqa Riaz, Hassaan Ahmed 

 

Factors effecting Omni channel 

Customer Experience: Evidence 

from Fashion Retail in Pakistan  

4 10:15 – 10:35 Maldynova Aizhana 

 

Analysis of innovation activity in the 

industrial market of Kazakhstan 

 



Parallel Sessions for Paper Presentations on November 24, 2021 

Parallel Session 6 – HRM 

 

Session Chair 

Dr. Wasim Abbas Awan,  

HoD, Management Science Department,  

SZABIST, Larkana 

Co-Session Chair 

Ms. Yumna Naseer  

Lecturer, Department of Business 

Administration 

Jinnah University for Women 

 

1 9:15 – 9:35 Sidra Nadeem, Dr. Imran 

Zaman, Sherbaz Khan 

Factors That Influence Female 

Entrepreneurial Performances 

2 9:35 – 9:55 Tooba Aziz, Dr. Imran Zaman, 

Sherbaz Khan 

Critical Analysis on the Impact of 

Employee Motivation on 

Organizational Productivity 

3 9:55 – 10:15 Barnabas Rosemary.N. PhD. 

Kemi Olumorin, Isyak Ibrahim 

Ogirima 

Human Resource Management and 

Human Resource Development: A 

Conceptual Review 

4 10:15 – 10:35 Iqra Imran, Faiza Maqbool 

Shah 

The Role of Perceived Benefits in 
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A Casual Study on the Adverse Effects of Advertisement on 

Children: A Partial Least Square Approach to Path Analysis 
 

Sania M Ilyas, Sherbaz khan Dr.imran zaman 

Jinnah University for Women 

 

ABSTRACT 

Advertisements do have a significant impact on audiences. Every day children are exposed to 

the selling messages of advertisers via mass media. It clarifies that advertisements are one of 

the most potent mediums of mass communication. Though advertisements help us become 

aware of the products in the market, they also have their adverse effects. Children today are 

exposed to all types of advertisements on various media like television, print media, and the 

internet. Everyone is bombarded by advertisements everywhere nowadays. It can be said that 

advertising is a pervasive influence on children and adolescents, although Children, in 

general, are more susceptible and get easily influenced by advertisements. Children are 

defenseless and innocent. When a marketer advertises a product on television, they do not 

understand that it is a business whose main aim is to sell. They do not understand that 

advertisers try to push their products and market so that children want to buy them. Children 

take everything at face value and believe without a doubt the messages in the advertisements. 

Advertisements are made in such a way as to attract the attention of children. Children do not 

understand it to be a marketing strategy. Children are an extremely vulnerable target audience 

and get easily carried away. Hence, in this study, we are going to understand the negative 

effect of advertisements on children. 

 

 

Keywords: Buying behavior, brand, celebrity endorsement 
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ACCEPTANCE AND BEHAVIORAL INTENTION OF 

CROWDFUNDERS TO ADOPT EQUITY BASED ISLAMIC 

CROWDFUNDING (CF) IN PAKISTAN 
 

Aisha Khan, Rafia Ayub, Dr. Irfan Khan 

Jinnah University for Women 

 

ABSTRACT 

In this era where organization deals with complex situations and challenges, it 

becomes very crucial for them to find different alternative ways to support and manage their 

financing activities. The technology has become a major part in the working and operations 

of the businesses and it strongly impacted the financial sectors. “Financial technology” also 

called “Fintech” is one of the developments of information technology. Fintech is basically 

the use of technology by companies to help in providing financial services to its users. Both 

Conventional and Islamic institutions are using Fintech for their operations. One of the tools 

of Fintech is the crowdfunding.The idea of crowdfunding is praiseworthy according to the 

Islamic perspective as it supports and encourages wealth circulation in society and also 

promotes cooperation. But it is to ensure that the practices must be in line with the teachings 

of Shariah. 

The purpose of this study is to assess the acceptance and behavioral intention of 

people to adopt equity based Islamic crowdfunding in Pakistan.The current study will adopt 

quantitative research method and will collect data from respondents who have some 

knowledge about crowd funding. It will adopt a non-probability sampling technique. This 

research will follow the pattern of the previous researches where they have used two main 

variables; perceived ease of use (PEOU) and perceived usefulness (PU) of Technology 

Acceptance Model (TAM) to test individual's behavioral intention to adopt technology. The 

study used five-point Likert scale format to collect responses from the respondents. Further, 

Regression analyses will be performed using SPSS software. It is expected that perceived 

ease of use, perceived usefulness, familiarity with CF, platform quality, attitude towards CF 

will have a positive impact on behavioral intention. 

 

Keywords: Equity-based, Islamic crowdfunding, Behavioral intention 
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Advertising through social media: Determining advertising value, 

attitude, purchase intention and behavior towards a brand 

  

Saba Sarfaraz, Sherbaz Khan, Dr. Imran Zaman 

Jinnah University for Women 
 

ABSTRACT 

This study was conducted to study the effectiveness of social media advertising through the 

theoretical framework of Ducoffe's (1995) advertising value model.The study also identifies 

the increasing use of social media for marketing purposes, e.g., brand awareness, attracting 

new customers, increasing purchase intention, and advertising through social media. 

Furthermore, mediating impacts of brand awareness, advertising value, and attitude towards 

social media isconsidered. This research aims to identify the impact of various advertising 

factors of advertising value (informativeness, entertainment, credibility) and online 

motivations (pre-purchase search) on attitudes towards social media advertisements. The 

research examines the impact of attitudes towards social media advertisements on purchase 

intention and brand awareness. The PLS-SEM technique was used to analyze the data; firstly, 

to analyze a multidimensional framework and structural model. Secondly, for precise 

evaluation of the framework. This study reveals the mediating impact of brand awareness 

over advertising value and informativeness, which means advertisements will gain good 

information and value if the marketers focus on increasing brand awareness. The results 

indicated that the effectiveness of advertising through the increase of advertising value 

increases brand awareness. An increase in brand awareness can increaseconsumers' purchase 

intention;a favorable attitude towards social media advertisements increases purchase 

intention while also positively increasing the impact of consumers’ behavior towards brands 

on social media. This paper makes a unique contribution to product endorsement literature, 

with evidence highlighting how social media advertising disclosure may be used toincrease 

consumer purchase intention effectively. Secondly, this paper contributes to asignificant 

mediating impact of brand awareness on advertising value (Ducoffe, 1996) and purchase 

intention. Lastly, this paper used motivational factors for using media derived from the User 

and Gratification theory (Katz, Blumler&Gurevitch, 1973), such as Pre-Purchase Search 

Motivation, incorporated as the predictor for evaluating the worth of advertisements on social 

media. 

Keywords: Advertising value, Attitude towards advertisements, Pre-Purchase Search Motivation, 

Brand awareness, In-formativeness, Entertainment  
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Analysis of innovation activity in the industrial market of 

Kazakhstan 

 
Maldynova Aizhana 

 

ABSTRACT 

The growth of innovative potential is becoming the main driver of the competitiveness of the 

national economy. It is obvious that economic growth can be achieved only through the 

development of industrial and innovative achievements, the introduction of new technologies, 

and the use of modern computer technologies in production. 

Unfortunately, in Kazakhstan, the development of innovations is not sufficiently 

developed now. We see a small number of innovative developments, a small number of 

patents. Science is not related to business. All this confirms the fact that it is necessary to 

develop innovative potential in Kazakhstan, stimulate the demand and supply of innovations. 

Obviously, innovation is a key driver for the development of any enterprise. Only a 

wide assortment and high quality cannot ensure competitiveness; it is necessary to introduce 

innovations and new technologies. At the same time, innovative activity should be permanent 

and not be a one-time event. 

It is necessary to analyze the innovation market by conducting regression analysis. 

Regression analysis is a method of modeling measured data and examining its properties. 

To analyze the influence of the main indicators of innovative activity, 7 variables 

were selected, the data were considered in the context of 14 regions and two cities: Nur-

Sultan (Astana) and Almaty. 

 

 

Keywords: innovation, innovative potential, innovative activity, 
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Century of the East and Peaceful coexistence of China and India: 

Moderating role of Belt and Road Initiative 

 
Syed Muhammad Salman1, Dr. Ayub Mehar2, Dr. Athar Iqbal3, Dr. Muhammad Irfan Khan4 

1,2,3 Iqra University, Karachi,  

4Jinnah University for Women 

 

ABSTRACT 

The study focus on historical perspective, contemporary historical perspective as well 

as futurologist perspective of Sino-India relations, economic development and bilateral trade. 

The economic growth has been examined with the interaction effect of Belt & Road 

Initiative. The purpose of this study is to find out the reasons of correlation between Sino-

India economic growth patterns for last two thousand years as well as making 

recommendations for the optimal level of the relations in the region in the emerging century 

of East. The study further aims to examine the cross-country impact of infrastructure 

development on other countries. A total of thirty countries which are a part of Belt and Road 

Initiative were selected. The data is collected from World Bank Database from 1990 to 2019 

(n=900). The data were analyzed using penal data regression models(fixed random effect 

regression models) to test the effect of macro-economic variables on economic growth, while 

hierarchical moderated regression analysis was used to determine the moderating effect of 

Belt and Road Initiative on the economic growth of participating economies. 

It was concluded that Belt & Road is pivotal for economic growth of region. In the century of 

Asia, China and India must understand that trade cooperation and congenial relations with in 

the region is beneficial for all the stakeholders in Asian Region while West and USA want to 

utilize India to halt the progress in the region and converting India a leading state to fight 

with China in the best interest of West. The only resolvable issues in Sino-India relations are 

border marketing in Tibrt, ArnachalPerdesh and Kashmir which are not only hampering the 

economic growth of these areas but also deviating the focus from economic growth towards 

militarization of the region. 

 

 

Keywords GDP, FDI, Belt and Road Initiative, Personal remittances, Kashmir, Tibe 
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Commuting impact on creating new workplaces 
Kenzhekhan Kabdesov 

University of International Business 

 

ABSTRACT 

 

Commuting nowadays is a worldwide trend. Due to the urban development, cities become 

larger creating agglomerations. It leads to a broader human mobility. One of the other key 

thoughts about commuting is the positive impact of commuting flows on creating new 

workplaces (Russo et. al., 2011; Xiao et. al, 2021). First, vast commuting flows can make it 

easy to find appropriate candidates in order for job vacancies to be filled. Secondly, there is a 

demand of different goods and services in receiving areas created by commuters. Therefore, 

by means of local demand, new workplaces can be produced.The aim of the study is to 

analyze the relationship between commuting flows and creation of new workplaces in 

Kazakhstan. 

Both qualitative and quantitative methods are used in the paper. Secondary research is used to 

provide and compare existing models of commuting impact on the workplaces. Data on the 

workplaces created in Kazakhstan is collected via the Bureau of National Statistics of the RK. 

Descriptive statistical methods serve for visual representation of the collected data. Finally, 

inferential statistics are used to find the relations between the commuting flows and the 

creation of new workplaces in Kazakhstan. 

 

 

Keywords: commuting, urbanization, workplace, labor market 
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CONTROLLING IN THE SYSTEM OF STRATEGIC 

PLANNING OF THE ORGANIZATIONS 

 
Myrzayeva Alimash ,Master of Accounting and Auditing 

Abdikerimova  Nazerke, Student of Majority Audit andAccounting 

Department of Finance and Accounting, University of International Business 

 

ABSTRACT 

The scientific article discusses issues related to the need to improve the methods of managing 

modern companies through the introduction of a controlling system.The place, role, and 

process of introducing the concept of controlling should be focused on the qualitative 

improvement of the efficiency of enterprise management.In today's constantly changing 

economic conditions, the most urgent problem is the survival of companies, the prevention of 

their bankruptcy. In this regard, controlling is an effective management tool with which you 

can avoid negative results. The implementation and further improvement of controlling at the 

enterprise proceeds from the following tasks: 

-the formation of such an information system that provides accurate monitoring of 

management, management accounting, control necessary to analyze the results of the 

activities of enterprises and deviations of their specified parameters. 

- formulation of goals and development of recommendations for making decisions, 

plans, programs in terms of their resource provision. 

- the establishment and application of measures of responsibility for line management 

in the context of the development of a business entity. 

As the analysis of the theory and practice of management shows, the process of introducing 

controlling is becoming a central element in the technology of modern management. 

The implementation of a controlling mechanism based on management accounting is 

one of the main conditions that allow the management of an organization, an enterprise to 

make correct and timely management decisions. This is one of the most important goals of 

the controlling system. 

 

Keywords – business processes, investment, controlling, strategic planning, effective 

management 
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CRISIS MARKETING: HAND WASHING BRANDS 

COMMUNICATION DURING COVID -19 PANDEMIC 
 

MS. AISHA SHAMS1 

Lecturer, DHA Suffa University 

DR. FAHEEM AKHTER2 

Assistant Professor, DHA Suffa University 

 

ABSTRACT 

In the pandemic situation, the importance of hygiene increased and washing hands on 

regular intervals or frequently washing after touching some external surface was important to 

fight against the deadly virus called COVID-19. This paper tries to understand the message of 

hand washing advertisements of Dettol, Life buoy, and Safeguard. It also tries to understand 

the emotional appeal in advertisements impacting the customers and whether its message 

content helps in increasing the awareness of the safety and hygiene appeals made by the hand 

washing brands in their advertising content. This study conducted content analysis of Dettol, 

Life buoy, and Safeguard advertisements of one year from 1st February 2020 till 28th 

February 2021. 

 

 

Key Words: Crisis Marketing, Covid-19 Pandemic, Hand Washing, Advertisement, Brand 

Communication. 
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CRITICAL ANALYSIS ON THE IMPACT OF EMPLOYEE 

MOTIVATION ON ORGANIZATIONAL PRODUCTIVITY 
 

Tooba aziz, Dr. Imran, Sherbaz Khan 

Jinnah University for Women 

 

 

ABSTRACT 

 

The main objective of this research was to examine the importance of training and 

development in the workplace in the Pakistani context. Training and development is an 

essential element for workplace effectiveness. Training focuses on today’s activities of the 

organization, and development focuses on future tasks and responsibilities. Although 

companies are not merely focusing on the employee motivation factor, which decreases 

employees’ reliability and productivity. Several dimensions of employee performance were 

analyzed, including productivity, job satisfaction, employee satisfaction, employee 

commitment and decision making. There is an indication that teamwork and other dimensions 

of employee performance are optimistically connected. There is an impact of training and 

development on the performance of the workplace through the testing of the framework 

through SEM via Smart PLS. 

In this study sample from various existing papers was reviewed, and an average was taken. 

The average sample size from the studies of 100 respondents was finalized. For data 

collection, questionnaires were used. This study strengthens the relationship between 

teamwork and employee performance and provides a general attempt and new opportunities 

to enhance their company’s logistics performance. 

 

Keywords: Training and development, performance, skills, workplace, communication, 

employee commitment, productivity and decision making. 
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Determinants of Child Health: Evidence from Pakistan 

Demographic and Health Survey 
 

Farah Ishtiaq, Dr. Sara Noreen 

The Government Sadiq College Women University, Bahawalpur 

 

ABSTRACT 

 

Health is more important than survival. Every year millions of children die the vast majority 

in poor countries. The child health is one of the key goals of the millennium development and 

sustainable development Goals as well. Despite this Pakistan has not been able to make 

substantial progress in improving child health. The objective of this study was to investigate 

the socio-economic determinant of child health by extracting data from Pakistan demographic 

health survey 2017-18. The dependent variable was child health which is determined through 

immunization coverage of the child. The independent variables were mother’s age, place of 

residence, education status, sex of household head, sex of child, child’s age in month and 

wealth index. The Binary logistic regression model was used to check the association 

between child health and all the independent variables. The result has shown that highest 

education is positively related with immunization. There is positive relationship between 

child age in month and immunization coverage. There is negative relationship between place 

of residence and immunization coverage. The study suggested that raising the maternal 

education may improve the child health. 
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Determinants of Women Empowerment: An Evidence from 

Pakistan, Demographic and Health Survey 
 

Mahreen Anwar, Dr. Sara Noreen 

The Government Sadiq College Women University, Bahawalpur 

 

ABSTRACT 

 

A nation’s economic development is always based on the efficient use of human and natural 

resources. The use of human resources is more productive when all women and men are 

working. The women are working considered as more empowered. The empowerment of 

women is one of the key goals of the Millennium Development and sustainable development 

Goals as well. Women’s empowerment empowers women to make life changing decisions on 

a variety of social issues. The objective of this study is to explore the determinants of women 

empowerment by extracting data from Pakistan demographic and health survey 2017-2018. 

Dependent variable is women empowerment. The dimension of the women empowerment is 

financial decision making, social contract, household decision making and empowerment in 

health care. Theindependent variables of the study were women age, mother educational 

level, educational level of the husband, ownership of asset, wealth index, total children alive 

and exposure to media. The results have shown that age, educational attainment and 

frequency of watching TV has positive and significant impact on financial decision making. 

Empowerment in social contacts, household decision making and health care have positive 

relationship with age, educational attainment, frequency of reading newspaper and frequency 

of watch TV. The frequency of listening to radio the negative relationship between the social 

contracts, household decision making and empowerment in health care. The study has 

suggested that more public school and college may be opened as education of women 

increase the knowledge and empower the women. 
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Digitization to Manage Information Overload: An Important 

Move Towards Making Better and More Timely Decisions 

 
Aziza Ilgamqyzy 

University of International Business 

ABSTRACT 

The research paper is aimed to determination of the major goal and model of 

digitization process for organization. Primary data were collected from business indicators of 

local company, that had to implement digitization of processes. All collected data (financial 

measurements, HR measurements, risk measurements) were analyzed with the help of data 

mining method. Gaussian normal distribution was executed to observe current business 

indicators. The prediction model of business indicators after digitization of processes were 

executed to understand how digitization could affect to efficiency of the company. In the 

course of considering the advantages of digital transformation for different layers of the 

organization there were considered difficulties in the implementation process. Furthermore, 

there were given solutions of different cases, which would be used by managers. Result 

indicates that the digitization process ought to relieve managers from information overload 

and enable to wield analytical data about quantitative measurements of performance. 

Therefore, the digitization establishes possibility for managers with the help of quantitative 

measurements to improve qualitative indicators. The last one would be considered in the 

designation of opportunities of digitization in the focus of strategic management. 

 

 

Keywords: Digitization, Information Overload. 
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Dynamics of Chicken Price Volatility in Pakistan 
 

Manan Aslama,c, Abdul Rehmanc , Mudassar Yasinb, M. Ali Imranc, Shoaib Nasirc, 

Hammad Ahmad Bhattic 

“ 

aSchool of Management, Jiangsu University, Zhenjiang, Jiangsu, China 

bDepartment of Agri. Extension, MNS-University of Agriculture, Multan, Pakistan 

cDepartment of Agribusiness and Applied Economics, MNS-University of Agriculture, 

Multan, Pakistan 

 

ABSTRACT 

 

The research study was carried out to explore the factors influencing chicken price 

volatility in Pakistan. The poultry sector is the 2ndlargest sector in Pakistan yet the poultry 

industry is not stable in terms of price. Data has been collected from reputed journals, news 

articles and government published news bulletins etc. After collecting the data, descriptive 

statistics technique was used to analyze the data.  The findings of the research showed that a 

lot of price volatility has been observed in this sector over a very short span of time. Usually, 

broiler's price goes up in each year in months of March and April by 15 to 20%. This is due 

to prevalence of conditional volatility as it assures that previous volatility and shocks that 

exist in a city market may affect the present fluctuations in food prices. But scenario has been 

revered during COVID-19, this sector faced some decline in its growth and price. The 

government must ensure proper implementation of pricing strategies so that prices of poultry 

chicken and eggs should not be go beyond consumer's purchasing power. If the government 

put efforts to control the price volatility crisis, poultry industry can be the first largest sector 

of Pakistan’s economy. 

 

Key Words: Poultry industry, chicken price volatility,  purchasing power, conditional 

volatility 
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ABSTRACT 

    

Disagreements at the workplace and team mindfulness are important predictors of 

perceived stress at the workplace in general including virtually and digitally connected 

workplace. This study was a quantitative study and data was collected from 230 respondents 

working in virtual work teams of different organizations in Pakistan which were primarily 

based on information and communication technology (ICT) systems. Data was analyzed in 

SPSS version 21 with moderation and mediation analysis through Process Macro version 3.3 

by Preacher and Hayes. Statistical tests had shown a significant indirect effect on outcome 

variable of perceived stress by one mediating variable of team mindfulness. Moderating 

variable of relationship conflict showed significant impact between task conflict and the 

perceived stress; however, this relationship was not significant for the second outcome 

variable of social undermining. Discussion has been made with reference to contextual 

conditions and other factors that might have impacted these relationships of variables. Such a 

relationship of variables has not been tested on employees working in virtual and digital setup 

where psychological contract also plays a part towards conflict generation and its handling. 

Finally, this paper recommends useful future direction for the contemporary researchers. 

 

 

 

Key Words: Relationship conflict, Team mindfulness, Task conflict, Perceived Stress, Social 

undermining. 
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ABSTRACT 

 

Tourism industry is considered to be a million dollar industry with its ability to increase the 

cash flows and ability to sell thing for higher prices than usual. Pakistan is a very lucrative 

country for the travellers with immense amount of diversity in culture as well as weather. 

There are a number of historic, adventurous, exotic and peaceful spots in Pakistan to attract 

the traveller and boost their tourism industry. This study aimed to examine the influence of 

international tourism receipts and expenditure on the gross domestic product of the Pakistan& 

also recoomend public policies. Time series data for twenty-four years was gathered in this 

study and regression analysis was applied to examine the hypothesized relationships. 

Findings of this study have reflected significant and positive impact of the hypothesized 

variables on the economy of Pakistan. 

 

 

Keywords: Gross domestic product, tourism receipts, tourism expenditures, public policies. 
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ABSTRACT 

Leadership has become a resource for the holder of state power as it provides him/her the 

opportunity to seek self-interest to the maximum space possible. While for those outside the 

corridors of state power leadership is a source of exploitation, pain and deprivation of their 

fundamental right to an egalitarian society. This picture of leadership has generally resulted 

in the increasing apathy and lack of trust for government among most Nigerian. In which 

case, most Nigerian does not see leadership as constituted to contribute to the peaceful 

attainment of their progressive socio-economic goal. This view is anchored against the role of 

Nigeria leadership in significantly contributing to the depression of the national economy, 

continued failed development process and the irrational and staled implementation of the 

policy option of privatization. Despite the poor showing of leadership in Nigeria it is a valued 

resource which if effective articulated and operated has the capacity to contribute to the 

efficient mobilization of national resources by genuinely turning the depression for the good 

of all and also promoting national development. This paper using the documentary and 

analytical approach has examined the contesting issues about leadership and its place and 

utility for national development in Nigeria. 

 

 

Keywords:  Development, Mobilization, Nigeria, Resources and Economy. 
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ABSTRACT 

The problem of the development of employment policies for the elderly is becoming 

increasingly important nowadays since the age boundaries of working activity are gradually 

blurring, the involvement of the elder population in work is expanding. This study focuses on 

determining the elderly employment in general and in Kazakhstan. Furthermore, authors 

discussed the barriers and challenges that face the elderly people. Secondary data was used 

for deep analysis of elderly employment in Kazakhstan. During the research, authors 

identified the peculiarities of this segment as gender imbalance. According to results of the 

research authors recommended to develop the gender oriented employment policy for the 

government in order to provide with job the socially vulnerable segment of the population. 

 

Keywords: Elderly employment, employment in Kazakhstan, gender imbalance, gender-

oriented employment policy. 
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ABSTRACT 

The purpose of the articleis to research the theoretical and practical aspects of determining 

the fair value of a company's shares based on the DCF model when making investment 

decisions.As a methodological research tool there were chosen the two-phase DCF model 

using free cash flow for the firm (FCFF) and the Gordon model.The originality of the 

research lies in the application of the DCF-model in practice to determine the share’s value 

on the example of the “Broadcom Inc.”company, taking into account the assumptions and 

adjustments proposed by the authors, as well as in the empirical verification of the results by 

comparing with the actual market value quotationson a certain date. 

In the course of the study, the authors come to the conclusion about the effectiveness and 

applicability of the used DCF valuation model when making an investment decision. 

 

Keywords: DCF-model, free cash flow to the firm (FCFF), Gordon model, terminal value, 

weighted average cost of capital (WACC), investments, financial analysis. 
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ABSTRACT 

Pakistan is one of the economically emerging countries in South Asia. The current trends of 

Pakistan’s economy areon the path to outshine the former year’s growth rate. The unrelenting 

performances in the agriculture and services sector and outperformance of the large-scale 

manufacturing sector.  Inflation and the fiscal deficit were confined, whereas revenue growth 

has surpassed last year’s level. Although, Pakistan’s populace is 200 million. However, not 

many individuals bank with a regulated banking system. The financial system in Pakistan 

introduced a new phenomenon of the Islamic Banking system that is not a recent idea but has 

been in the mainstream now for more than a decade. There are several factors internally, and 

externally that stimulates the performance of banks. In this paper, we have tried to investigate 

how these factors influence the performance of banks in Pakistan. In order to evaluate the 

profitability of banks, we have used the ROE measure as a dependent variable. We have 

taken the size, age, equity and financial development of the banks. Some external/country-

specific factors are also taken into consideration as independent variables. This paper uses 

panel data for six banks of Pakistan for seven years (2010 to 2017). 

Keywords: Profitability, internal factors, Islamic banks, conventional banks, generalized 

least squares, financial development, Pakistan 
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ABSTRACT 

 

This research work is designed to investigate the changing dynamics of retail landscape driven 

through omnichannel retailing and attempts to see its effects on omni channel’s customer 

experience. The role of omnichannel customer behavior in relation between omnichannel 

retailing and customer experience assessed through 265 omnichannel customers of different 

fashion retail brands in Pakistan. The results of Partial least squares structural equation modeling 

(PLS-SEM) uncover strong mediating effect of omnichannel customer behavior in channeling 

omnichannel retailing drivers towards enhanced customer experience. Omnichannel retailing 

helps to alleviate customer experience generated through using omnichannel integration, order 

fulfilment, usability and seamlessness determinants. The research findings underpins positive 

significant effect of all factors of omnichannel retailing on customer experience. Among four 

omnichannel retailing constructs, seamlessness emerged as a major direct and indirect 

contributor, followed by omnichannel integration and usability dimensions. Notwithstanding 

small sample size, this research contributes to the omnichannel retailing landscape of Pakistan’s 

fashion retail industry by suggesting a functional approach for creating fully integrated shopping 

experience and omni channel strategies for fashion brands. Further, it will also provide brands an 

opportunity to strengthen their customers’ journey throughout the buying funnel. 

 

Key Words: omnichannel retailing, omnichannel integration, omnichannel seamlessness, 

omnichannel fulfillment, omnichannel usability, omnichannel customer behavior, omnichannel 

customer experience. 
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ABSTRACT 

Barriers faced by women entrepreneurs have always been a hot topic in women’s 

entrepreneurship research. However, existing studies have often adopted either 

explanatory/descriptive approaches or conventional quantitative methods, limiting our 

understanding of gender specificity and complexity in women’s entrepreneurial barriers. The 

present work begins with adopting a post-structural feminist perspective to examine women’s 

entrepreneurial barriers, and it identifies four gender inequality barriers: motherhood, 

entrepreneurial cognitions, norms, and finance. This paper presents reflections on female 

entrepreneurship through cultural, economic, and social contexts. It is clear from the study that 

women have fought for their spaces with many achievements since ancient times. However, 

much more remains to be discussed and rethought to value, emerge, and support the development 

and growth of female entrepreneurship, as in this field remain open challenges to overcome. 

Both evolution and trends for female entrepreneurship are related to the cultural dimensions of 

institutional collectivism, gender egalitarianism, social awareness, and women's empowerment 

as they shift through family structures and traditions. 

 

Keywords: Female, Entrepreneurial, Explanatory 
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ABSTRACT 

 

It is emphasized by several studies that a successful fiscal decentralization increase the 

participation of citizens in economic activities and local development. A large number of studies 

has explored that the fiscal decentralization has positive effect on employment generation in a 

number of studies. But none of the study has examined that how fiscal decentralization has 

effected gender equality in employment in Pakistan. This study empirically investigated the 

dynamic relationship between fiscal decentralization and gender equality in employment by 

employing different measures of fiscal decentralization and autoregressive distributed lag model 

(ARDL) bounds test approach for integration testing for the period of 1975 to 2020. The bounds 

tests suggest that the variables of interest are bound together in the long run when gender 

equality in employment is dependent variable. The associated equilibrium correction is also 

significant, confirming the existence of a long-run relationship. The robust analysis of this study 

suggest that fiscal decentralization is a successful tool to promote the equality in employment 

activities in Pakistan. It can be concluded that fiscally decentralized economy has greater ability 

to promote these activities then the unitary governments. 

 

Keywords: Gender disparity, Female employment, Fiscal decentralization, Education gender 

disparity. 
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 ABSTRACT 

 

The intension of the study is to investigate the effect of macroeconomic factors on manufacturing 

companies stock returns. Time series data are used from this to identify the relationship between 

dependent Variable (stock return) and independent variables including inflation rate, interest rate 

and exchange rate. The secondary data will be used and collect the 10 year data from January 

2010 to December 2019. The dependent variable data was taken  from the website of PSX and 

the independent variables were taken from the website of SBP. This study used the regression 

model to identify the impact of dependentand independent variable or to estimate the variables. 

The results of the OLS show that there is a negative impact of inflation and exchange rate on 

stock return on the other hand interest rate show a positive impact on stock return. 

 

Keywords: Stock return, inflation, interest rate, exchange rate, macroeconomics factors. 
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ABSTRACT  

The intent of this research to analyze the effect of governance on human capital development in 

developing economies disaggregated with middle and low income economies. The effects of 

government expenditure for education, foreign direct investment and technology on human 

capital is also analyzed. The cross sectional panel data for the time period 2000-2018 is used and 

technique applied to get estimated result is Generalized Method of Moments (GMM). The results 

represents that government expenditure on education, foreign direct investment, technology and 

governance affects positively and substantially in developing economies and role of governance 

matter in the development of human capital in developing economies. In middle income 

countries, foreign direct investment has insignificant impact on human capital. The governance, 

government spending on education and technology have a significant impact in middle income 

countries which  shows that in middle income countries overall governance promote human 

development. In low income countries governance has positive impact but the impact is lower  

which shows that governance has low income counties need more attention to attain human 

development. The technology has significant which shows that acceptance of new technology is 

increasing human capital development. The outcomes ofthis study presents that the underlying 

forces of the economies make it obligatory for developing countries to enhance the aspects of 

governance and create an internally relevant, globally comparable and reliable framework of 

good governance to increase human capital. 

Keywords: Governance; Human capital; Government expenditures 
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ABSTRACT 

Human resource is most complex and unpredictable in its behavior. A manager can buy his 

worker‘s time, he can buy his physical presence at a given place, he can buy a measured number 

of skilled muscular motions per hour or day, but he cannot buy worker‘s enthusiasm, he cannot 

buy his initiative, he cannot buy his loyalty, he cannot buy his devotion. Each individual has his 

own distinct background. This implies that all individuals in an organization cannot be treated 

alike. In employing and supervising people and in endeavoring to reach their motivation, a 

manager must follow tailor- made approach based on his understanding of the actions, attitudes, 

needs and urges of the worker concerned. This is a very formidable and challenging task. 

Research agrees that a high performance organization (HPO) cannot exist without an elevated 

value placed on human resource management (HRM) and human resource development (HRD). 

However, a complementary pairing of HRM and HRD has not always existed. The evolution of 

HRD from its roots in human knowledge transference to HRM and present day HRD activities 

shows that environmental, social, and political influences have increased the need for 

organizations to focus employee development in the areas of flexibility, innovation, and 

capability. The following review illustrates the importance of HRM and HRD to organizational 

leadership. Furthermore, the study examined a close relationship between the attributes of a HPO 

and the skills transferred through an effective collaboration of HRM and HRD activities. 

 

Keywords: Human resource, Organization, Development, Leadership. 
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ABSTRACT 

Doubtless, the nature of the work environment is changing dramatically and rapidly. New 

innovations, increasing levels of robotization and automatization, and the widespread use of the 

Internet are crucial factors that are causing these shifts. The digitalization of the twenty-first 

century will have a significant impact on “the big picture” for employees and their work 

environments in the future. Firstly, the development of innovations and automatization has led to 

cuts in the employment sector. Robots and machines that use Artificial Intelligence (AI) may 

replace a huge number of currently employed individuals. It is predicted that machines will fill 

many positions that are now occupied by humans. Hence, there is the threat that robotization will 

negatively impact workers in terms of increasing unemployment rates. Secondly, digitalization 

changes the traditional approach work. Innovations lead to new trends in employment 

arrangements, such as freelance, self-employment, contractor, etc. Such a trend is seen as both 

positive (at first glance) and a negative (after deeper research). This study try to seeks the 

antecedent and causes for adopting the digitalization in HR. the adopted questionnaire were 

taken from previous study and data collected from survey techniques. For examining the model, 

using SPSS 22 was used. The findings of the study reveal that all variables are significant. 

implication and findings for theory and practices further discussed in the study. 

 

KEYWORDS: Artificial Intelligence, Chat bots, Automation, Talent management, Digital 

Transformation of HR 
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ABSTRACT  

The purpose of this study was to quantify how investment in big data by Airlines companies can 

lead to marketing affordances which shall help such companies in service innovation and 

ultimately bringing a better customer experience. Service innovation was moderated by the data 

driven culture of such firms. This paper conducted their study on the Airlines sector, 

geographically dispersed in Pakistan. The author used a questionnaire survey to more than 100 

managerial employees of Airlines companies. Since the population was unknown, the author 

applied the Tabachnik technique for selecting the sample size. Data was gathered one time, 

analyses were made via SPSS and PLS-SEM. Based on the data collected via survey, it was 

sought out that the 3 marketing affordances (customer behavior pattern spotting, real-time 

marker responsiveness, and data-driven market ambidexterity) have a positive impact on the 

service innovation. Whereas, Big Data Investments (BDI) helps in observing the customer 

behaviour pattern spotting only. From the quantitative analysis, it is proposed that big data 

investment, not always give rise to possible future action plans for companies. There are many 

other factors responsible for service innovation and making a customer experience 

commendable. 

Keywords: Big Data, Marketing Management, Marketing Strategy, Affordances, Customer 

Experience Service Innovation 
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ABSTRACT 

The main purpose of this research paper is to identify and explore relationship among critical 

factors of digitalized human resources practices and employee productivity from past literature in 

order to present the hierarchical models between factors of digitalized HR practices and 

employee productivity. Fifteen factors have been identified in this study and validated from 

domain experts of Pharmaceutical industry of Pakistan. Advanced version of Interpretive 

Structural Modeling (ISM) recognized as Total Interpretive Structural Modeling (TISM) 

methodology has been applied to figure out the direct as well as transitive relationships among 

factors. TISM technique further integrated with Fuzzy MICMAC analysis in this paper to 

highlight the deep understanding about driving and dependence powers of identified factors. This 

study concluded that high driving power factors of digitalized HR practices can achieve 

dependent factors of employee productivity. As because of certain limitations this study also 

proposed to future researchers to add more factors in this study models or they can also work on 

another industry to find out the significance of digitalized HR practices and suggest to 

Pharmaceutical industry leaders, managers and strategy makers to pay attention on drivers of this 

study in order to implement more transparent, streamline and cost-effective HR practices. 

 

 

Keywords: Digitalization, Digitalized HR practices, Employee Productivity, Pharmaceutical 

industry, Interpretive  Structural Modeling (ISM), Total Interpretive Structural Modeling (TISM) 

and Fuzzy MICMAC analysis. 
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ABSTRACT  

This research aims to analyze the relationship between corporate governance and the 

financial stability of banks in an emerging economy like Pakistan. This paper summarizes the 

impact of different corporate governance measures on the risk-taking of banks and the chances of 

insolvency of banks. To examine this relationship, 10-year data from 2016-2020 of all 20 banks 

either private, government, or foreign banks operating in Pakistan will be used. To analyze the 

data multiple regression will be applied using Eviews.Results are expected to be in line ine with 

past literature.It is expected that the characteristics of corporate governance i.e. board size, 

duality, presence of the female director, and independence of board will have a negative impact 

on stability of banks in Pakistan. This research will be useful for the management of banks and 

policymakers and enhance their knowledge regarding the impact of different factors of corporate 

governance on the financial stability of banks in Pakistan. 

 

Keywords: Corporate governance, Board size, board duality, female directors, board 

independence, profitability. 
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ABSTRACT 

The economic condition of countries was negatively affected because of this continuous and 

strict lockdown. The performance of Asian and European Stock Market also drastically fell 

down.The impact of Covid-19 stimulates to study the unpredictable changes that occur in the 

stock market and to analyze the volatility in the stock market of countries. These Covid-19 

unpredictable situations suggested to us to analyze the impact on South Asian stock markets.This 

research examines the impact of Covid-19 on stock market returns of South Asian countries; that 

includes Pakistan, India, Bangladesh, Nepal, Afghanistan, Maldives, Bhutan, and Sri Lanka.In 

this research, Multiple regression model will be used to examine the effect of Covid number of 

confirmed cases and death cases on stock markets of South Asian countries from the day when 

the first confirmed case was reported to 31 August 2021.It is expected that all the independent 

variable will have negative effect on dependent variable that is stock market resturn. 

 

KEYWORDS: COVID 19, Stock Market Return, South Asian Countries, Macro Economic 

Variables. 
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ABSTRACT 

The primary objective of this quantitative study is to investigate the sensitivity of KSE-30 index 

to a crude oil price factor during the period of 2008 to 2018. Monthly average of stock trading 

volume and monthly data of crude oil price of 10 years have been collected from different 

financial and stock exchange websites for the purpose of the study. Independent variable was 

Crude oil price and Dependent variable was stock trading volume. Results from the Regression 

model indicates that there is no significant impact of Crude Oil price on Stock trading volume of 

KSE-30 Index during these 10years periods there might be some other factors like ups and 

downs in economy, 9/11 incident, prime minister disqualification, exchange rate, Benazir 

assassination, interest rate, dollar rate and other macroeconomic factors explained more about 

stock market in Pakistan in these years. This research is helpful for policy makers and investors 

who want to make investment decisions and it will enhance their understanding about Stock 

market. If any change occurs in crude oil price investors can invest their money by purchasing 

stocks but they have to avoid manufacturing companies, Oil and gas companies and those which 

use crude oil in their production because it could be risky for them. 

 

 

Key terms: Crude oil price, Stock trading volume, KSE-30 Index, Regression model. 
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ABSTRACT 

This study on informational responses online shopping on consumer purchase intention of 

apparels are an individual’s personal view on, website quality, advertisement,, price, social 

media & consumer attitude, towards digital marketing on the consumer purchase intension of 

apparels. This research examines the different factors that influence digital marketing on the 

consumer buying intention and their power on the customer’s informational response. 

Quantitative exploration and descriptive examination are being utilized in this study. The 

focused on sample size was 384 and convenience-sampling method was utilized to choose 

possible respondents in this study. The research is conducted on a survey of individuals into 

validated proposed model. The research survey conducted through online through questionnaires, 

the research members are frequently resident in the Karachi, Pakistan. Convenience sampling 

technique (Non probability sampling) was used for the analysis. Questionnaire filled by the 

selected consumers. We used test of pilot for the reliability testing according to the law the ratio 

of Cronbach’s Alpha 0.625 is larger than 0.6 so the reliability is perfect with the count of  

reliability. The descriptive statistic in which skewness and kurtosis was used to calculate the 

univariate normality. Since all the constructs adopted for this study are within the range of ±2.5 

therefore, all of them fulfill univariate normality requirements. From the correlation of the 

construct, the highest correlation is between Social Media and Advertisement. On the other hand 

the lowest correlation is between Social Media and Website Quality. Hence, there is no issue of 

multi co-linearity as all the correlation is between 0.3 to 0.9 and all the construct is distinctive 

and unique. According to the multiple regression result, independent variable has a significant 

relation on the consumer purchasing behavior. It’s mean that the construct has a significant 

relation or effect towards consumer purchasing behavior. 
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ABSTRACT 

Technology adaption, especially online shopping adoption has become a trend in the business 

world today. The aim of this research is to determine the factors of online shopping adoption 

using two theories i-e: Electronic Service Quality (E-sq) and Unified theory of acceptance and 

use of technology (UTAUT), which interprets the behavioral intention of the user towards online 

shopping. The researchers gather data from consumers of online shopping using structured 

questionnaire.  A quantitative survey technique method has been applied to receive the 

responsesfrom 100 consumers. Researchers use PLS software to run the data of responses to 

know about behavioral intention of consumers. This paper presents a model in which to examine 

the customer behavioral intention to adopt online shopping and the factors affecting the 

behavioral intention of shoppers are outlined hypothetically and theoretically. 

To the best of author’s knowledge, this research is the few that extend the model which is 

UTAUT, with four dimensions of the theory E-sqi-e: Website design, Customer Service, 

Assurance and Reliability to determine consumer intention to adopt online shopping in 

developing country context of Pakistan. Most essentially, the addition of model of UTAUT 

contributes to the advancement of online shopping acceptance. 

 

Keywords: UTAUT, E-service quality, Online Shopping and Behavioral Intention. 
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ABSTRACT 

The purpose of this study is to examine the relationship between different factors including 

perceived benefits, perceived risks and online shopping behavior with the mediating role of 

consumer purchase intention. Online shopping states the recent trends of being able to purchase 

anything from home with a single click. The aim of this study is to examine the effect of 

purchase intentions and risk associated financial and product risk on online purchase attention. 

Growing e commerce opens all the platform worldwide people prefer to get their desired product 

on their door step on a single click. Consumer intention defined through consumer’s point of 

views, their experience s, preferences of online shopping trend. The sampling target were all age 

groups (male and female) with a purpose of understanding Consumers point of views, their 

experience s, preferences of online shopping trend. Every Respondent was provided with an 

online survey. The data collected from the surveyed people was analyzed on SPSS. The 

information was gathered from a sample size of 300 people using a non-probability sampling 

technique. In order to obtain an accurate data, we developed a questionnaire for a survey 

purposes. 

 

Keyword: Financial Risk, Product Risk, Online Purchase Intention, Attitude, online shopping 

behavior 
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ABSTRACT  

This research study aims to examine the impact of inclusive leadership on project success while 

keeping the climate for innovation as a mediator and knowledge sharing within the organization 

as a moderator. Using the convenience sampling technique, data were collected from 201 

participants working in project-based organizations across major cities of Pakistan. The data has 

been analyzed using Smart PLS and SPSS. As a result of the regression analysis, it was found 

that inclusive leadership significantly and positively impacts project success. The findings show 

that inclusive leadership has a positive effect on the climate for innovation. The results revealed 

that the climate for innovation mediates the relationship between inclusive leadership and project 

success. The results showed that knowledge sharing does not moderate the relationship between 

inclusive leadership and project success. Limitations, future suggestions, and managerial 

implications have also been discussed. The study aims to address the gap on how inclusive 

leadership leads towards project success in the presence of climate for innovation as a mediator 

and knowledge sharing as a moderator in project-based organizations of Pakistan. 

 

 

Keywords: Inclusive Leadership, Climate for Innovation, Knowledge Sharing, Project Success, 

project-based organizations 
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ABSTRACT 

The dynamic business environment has dramatically changed the traditional business and 

organizational activities in every sector.Employees’ role in the fragile business environment is 

very important and had limitedly been evaluated. This research aims to evaluate the influence of 

individuals'entrepreneurial orientation on intrapreneurial intention while evaluating the 

mediating roles of entrepreneurial skill and psychological empowerment among HEIs in 

Pakistan.A total of 230 valid questionnaires were received through clustersampling followed by 

convenience sampling techniquefrom HEIs of Karachi, Pakistan. The data received were 

analyzed through smart PLS to measure the structural model.This study attempted to evaluate the 

nexus between individual entrepreneurial orientation (risk, innovativeness, and proactivity) and 

intrapreneurial intention. The mediating role of psychological empowerment and entrepreneurial 

skill has also been evaluated.The findings revealed that both entrepreneurial skills and 

psychological empowerment partially mediate the relationship between Individual 

entrepreneurial orientation and Intrapreneurial intention and the direct effect before mediation 

wasalso significant. More importantly, risk and innovativeness are partially mediated by 

entrepreneurial skill while psychological empowerment did not. The proactivity is fully mediated 

by psychological empowerment but others did not. The study implicates that individuals' risk-

taking and innovativeness can be enhanced through their improved skills amongmembers of 

HEIs. Moreover, psychological empowerment and freedom can enhance their proactivity. 

 

Keywords: Intrapreneurial Intention; Psychological Empowerment; Entrepreneurial Skills; 

Innovativeness; Proactivity; IEO 
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Impact of R&D Department on the Firm’s Performance in Textile 

Industry of Pakistan 
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ABSTRACT 

This article is based on the analysis of the recent situation of the textile industry’s R&D 

department, based on the strategic investment made on it and the aspects which make it 

important for the textiles firms to investigate the development of a better R&D departments in 

their firms. The methodology chosen for this research remains exploratory research and 

deductive approach is used, considering Knowledge Based View (KBV) and Knowledge 

Absorption Capacity. Moreover, the quantitative research design helped in understanding the 

situation and answer the research questions, using financial data as the tools for conducting this 

research. The financial data was collected from top 15 listed textile firms of Pakistan. The 

variables chosen for this study are Return on Assets (ROA), as dependent variable to analyze the 

firm performance, while the Strategic RDI, Firm size, Leverage, Gross Profit Margin (GPM) and 

Total Asset Growth Rate (TAGR) as independent variables. The study includes three research 

model which examine the relationship between the dependent and independent variables and test 

the hypotheses.  The results showed that all three hypotheses are accepted, also, the conclusion 

shows that the strategic investment in R&D would result in fruitful accomplishing a recovery of 

textile firms, moreover, ensuring an optimum level of textile firm performance.   

Keywords: Firm Performance, R&D, Return on Assets (ROA), leverage, Gross Profit Margin 

(GPM) and Total Asset Growth Rate (TAGR) 
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Impact of social media marketing on consumers in reference to 

brand loyalty 
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ABSTRACT  

This paper examines the mediating role of brand trust through social media platforms, given the 

interplay of consumers’ purchasing attitudes in a virtual space. A self-administered questionnaire 

was developed borrowing items from existing literature. To examine the hypothesis, a self-

administrated online survey collected data from a convenience sample from the population of 

interest: all consumers familiar with smartphones in Karachi. After an extensive literature review 

and gap identification, the framework was developed and tested through SEM using Smart PLS. 

This research indicated that social media marketing has a significant effect on brand loyalty; 

brand trust mediates the relationship between social media marketing and brand loyalty. 

Marketers may strengthen consumer–brand engagement by using trendy content, along with 

encouraging interaction and positive EWOM on social-media platforms, to build strong and 

positive brand knowledge in consumers’ minds. This study confirms the growing importance of 

social media marketing. It also provides insights for marketers on envisioning brand loyalty. 

 

Keywords brand trust, brand engagement, brand promise, online-based brand community, brand 

loyalty, brand awareness, brand image, perceived value and purchases 
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ABSTRACT 

COVID-19 is one of the disasters which affects globally all the supply chains from December 31, 

2019till now. Disruption of supply chain started from China and then spread across the globe as 

more shutdowns and closures happened. This tough situation for companies which faced 

weakening demand, others had a drastic jump in sales. The companies which weaken demand, 

couldn’t procure raw materials due to shortages others struggled with logistics issues. COVID-19 

adds a new angle in DDMRP (Demand driven material requirement Planning) demands, which 

helps the companies for smooth running of the companies and achieve the competitive 

advantage. This study explores the current situation of the company and the implementation of 

DDMRP by using two different types of data. Here you go the secondary data collected on the 

basis of quantitative research such as company database and reports. 

After classification of articles related to the scope of the study, DDMRP ((Demand driven 

material requirement Planning) is a methodology that allows companies to regain management 

and become really demand driven. It decouples the provide network at strategic position by 

establishing dynamically managed inventory providing independence between supply and 

demand. The result is the dampening of the inherent variability we have a tendency to see on a 

daily basis in demand and provide additional stable signals between manufacturing corporations 

and overall larger handiness of inventory process across the provision network. In addition, the 

decoupled strategically positioned inventory facilitates a significant reduction in lead times 

across the complete provide network. 

The result obtained from various companies, we have analyzed the result of implementation of 

DDMRP ((Demand driven material requirement Planning) in all cases present a positive result in 

terms of increasing the visibility and therefore the flow of materials; however, a significant 

variation existed in implementing the methodology. 
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ABSTRACT 

The study examined the implications of fraud on the performance of deposit money banks in 

Nigeria for the period of 2004 to 2019. The study utilized secondary data on profitability ratio of 

deposit money banks as proxy for the performance of deposit money banks being the dependent 

variable while % of Cheque Fraud, % of Fraudulent Invoices and Payments, % of Fraudulent 

Loans and % of Money Laundering were the independent variables sourced from Statistical Fact 

Database of Deposit Money Banks in Nigeria. The study used Ordinary Least Square (OLS) 

Multiple Regression as its method of data analysis. The study based on the regression results 

revealed that % of Cheque Fraud rate has negative implication on the performance of deposit 

money banks in Nigeria within the study period. The regression results also revealed that % of 

Fraudulent Invoices and Payments and fraudulent loans also had negative implication on the 

performance of deposit money banks in Nigeria within the study period. Finally, the study based 

on the regression results revealed that % of Money Laundering had negative implication on the 

performance of deposit money banks in Nigeria within the study period.  Based on the findings, 

the study recommended that Deposit money banks in Nigeria should put in place fraud detection 

mechanisms in order to reduce the cheque fraud so as to enhance the profitability performance of 

deposit money banks in Nigeria. Deposit money banks should set up an efficient, reliable and 

working fraud detection department to oversee all the transactions that are considered prone to 

fraud to minimize fraudulent invoices and payments in order to enhance their performance. 

Finally, government should embark on tactical monetary policies to control the amount of money 

laundering so as to enhance the performance of deposit money banks in Nigeria. 
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ABSTRACT: 

The key center of attention of this research was to discover the relationship between income 

education, lifestyle and occupation with consumer buying behavior. As each and every one be 

familiar with learning is the main factor which makes awareness in people/consumers towards 

any service or product. It is the most significant part that influences a no of consumer’s behavior 

and attitudes such as purchase intention, looking for the quality and fulfillment. Consumer 

income, education, lifestyle and occupation/job are the factors that devise the following 

hypothesis that provides an understanding regarding the cognitive thinking, the emotions, and 

feelings of consumers while buying food products. It was the qualitative approach we used and 

the sample size was conveniently selected from the exceeding population consisted of 250 

respondents, even though 6 questionnaires were not back, thus dropping the no of returned 

questionnaires to 244. The version of SPSS was used 20.0 to analyze the collected data. We used 

Bivariate analysis and liner regression to description of the sample size in terms of demographic 

individuality additionally instrument score. 

 

Key Terms: Income, Education level, Lifestyle and Buying Behavior of Consumer. 
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ABSTRACT 

This paper’s investigation suggests that Islamic Banking is spreading its wings in Pakistan and is 

arranging for positive advancement heading. Along these lines in this paper Islamic banking 

particularly in Pakistan where resources of Islamic absolute banks Rs: 1.7 Trillion. This paper 

investigates exactly that connection between advancement of Islamic financial framework and 

monetary development in the Islamic republic of Pakistan. Utilizing econometrics examination, 

quarterly time-arrangement information of financial loaning and all out resources an 

intermediary for the advancement of Islamic banking and GDP as an intermediary for monetary 

development. For the investigation, the Assessment of ordinariness (illustrative insights), 

Validity and unwavering quality develop, Structural condition model. The observational 

outcomes for the most part connote that over the long haul Islamic banks financing is positive 

and essentially corresponded with monetary development in Pakistan. 

 

Keywords: Islamic Banking, Islamic Banking Products, Islamic Financial Institutions, Economic 

Growth, GDP. 
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ABSTRACT 

Shocks that stem from goods and money markets are supposed to be effective as there exists 

some time lag for economic agents to realize their true impacts. These shocks can induce 

uncertainty about key macroeconomic variables such as CPI inflation and real GDP growth. 

Impacts of shocks originating from nominal and real variables are computed, evaluated and 

compared under short-run as well as under long-run restrictions for CPI inflation and real GDP 

for countries with varying resource structures. Structural VAR models are employed in order to 

functionalize short-run and long-run restrictions. Impulse responses are computed to analyze 

effects of nominal and real shocks on CPI inflation and real GDP in short-run as well as in long-

run. Variance decompositions are done to locate main sources of uncertainties in CPI inflation 

and real GDP. Shocks from product market appeared to be more pervasive in comparison to 

shocks from money market. 
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ABSTRACT 

 

The aim of this research is to inform the readers that Covid-19 pandemic has ceased all 

pedagogic and scholastic activities through the globe and Pakistan is no exception. 

This seizure has caused many individuals and organizations to halt their professional, personal 

and organizational schedules. Academic organizations have also suffered tremendously. 

Impeding concerns include payment of tuition fees, admission fees and other academic costs. 

The study analyzes some measures for the educational institutions in the light of Covid-19. This 

research suggests inviting alumni for counseling, psychological counseling and partnering with 

digital education platforms to provide high-quality courses. Educational institutions can use this 

opportunity to teach students about the pandemic, the challenges it presented, and the mental 

willpower needed to overcome this robust goblin-like viral attack. Business, social sciences and 

medical students could also benefit from lessons on how the market adapted and innovated when 

faced with the challenge of the lockdown. There will also be some attention directed to the 

problems faced by universities and their management and faculty. Finally, some 

recommendations are provided to address these matters. A lot of information can be gleaned 

from locally published scientific articles, some of which are still under review. 

 

Keywords: COVID-19pandemic, Educational Institutions, Digital market, Academic Costs. 
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ABSTRACT 

Leadership is one of the main factors in bringing positive change to the organization; if there is 

no leadership in the organization they will not be able to change in the direction they desire and 

could experience negative change instead. The problem being faced by today’s organizations is 

that they are either over led or under led thus they need to increase their leading capacities in 

order to exercise balanced leadership. Generally leadership occurs when there is a relationship 

between the leader (one who intends to lead) and the people who prefer to follow (followers). 

This study aims to review literature related to the qualities of a good leader and the benefits of 

good leadership to the organization with the aim to establish gaps for further studies on the topic. 

Effective leadership and change management will be discussed in this study and also how 

leadership affects other factors, for instance trust, culture and clear vision, in the organization as 

it facilitates the change. 

 

Key Words: Leadership, Qualities, Emotional Intelligence, Objectives. 
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Regulating The Cryptocurrency: Answering The Elephant In The 
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Tehseen Azhar 

 

ABSTRACT 

Cryptocurrency is a digital currency and payment system devoid of institutional dependencies, 

instead of relying on peer-to-peer systems for global payments. Despite major advancements in 

blockchain technology, particularly in the financial sector, certain challenges persist that impede 

its spread including, but not limited, to government accessibility, institutionalization, tracking, 

and transparency. To overcome such challenges, some governments resorted to developing their 

own digital currencies as an alternative to cryptocurrency. Crypto Ruble and Digital Yuan – both 

relatively new alternatives – hail from Russia and China respectively and are start-to-end state-

owned and controlled. Substantial research in the field has uncovered three primary problems 

stemming from state-owned approaches to regulating cryptocurrencies. These center around 

money laundering, the development of an investment ‘bubble,’ and the ease of terrorist 

financing, all of which point towards using these currencies for criminal misconduct. While 

theoretical evidence exists on the topic, empirical indices were missing, necessitating a 

systematic study centering on the effects of regulations on digital currencies and market 

activities. With the above in mind, this paper investigates the potential challenges governments 

may face should they adopt cryptocurrencies as digital modes of payment. This study provides 

relevant systematic grounds to policymakers, enabling them to make appropriate decisions and 

develop strategies to deal with the aforementioned situation. The study reveals that two key 

aspects – restrictions and centralization – are key to controlling misconduct stemming from the 

use of cryptocurrencies. 

 

Keywords: BlockChain, Cryptocurrency, Digital Yuan, Crypto Ruble, Money Laundering 
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“The block chain cannot be described just as a revolution. It is a tsunami-like phenomenon, 

slowly advancing and gradually enveloping everything along its way by the force of its 

progression.” ~William Mougayar 

 

ABSTRACT 

With the fast growing economies of the world, the role and contribution of block chain 

technology is seen to the growth and performance of the organisation that cannot be 

marginalized. The disruptive technology and its impacts on business performance have triggered 

more focused attention from thinkers and researches. Post pandemic industrial environment is all 

set to adopt disruptive technology to transform conventional business practice to more agile to be 

turned to Fourth Industrial Revolution (IR 4.0) In present scenario the block chain technology is 

perceived as a most powerful means to sustain and expand its business ventures by most of the 

organizations across the world. This has enchanted the attentiveness of the philosophers and 

ideologists paving the way for further researches and amendments in this area of block chain 

technology and supply chain management. In greater numbers than ever before, organizations are 

stepping away from traditional business roles and venturing out to start their own businesses 

using sophisticated technologies enabling them to become self- dependent and set the examples 

for the other organizations. Further block chain technology and supply chain management have 

overcome seemingly impossible odds and reckoned to the high performance and growth of the 

organisation parallel to the advancement of business practices exploring the new avenues of the 

business potential. Needless to say, the significant changes in the world economy have greatly 
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altered the status of  cooperation and business organization in the marketplace. Every business 

organization is exploring for new opportunities to overcome the new challenges—meeting the 

greater demand for skills and specialization of knowledge, maintaining in an ever-changing 

marketplace, and accommodating the instability that can arise from such changes. As a result, 

new ways of thinking and doing have to be considered. At this juncture, the block chain 

technology with extraordinary capacities and qualities appear quite valuable for developing the 

business in a short duration with high yield. This is a desk research trying to explore the role 

Block Chain (BC) Technology in Supply Chain Management (SCM) grounded on 4 economic 

theory viz., PAT, TCA, RBV and NT respectively 
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ABSTRACT 

Extensive research was conducted, and it is noted that no researchers holistically consider these 

problems. This research focuses on the role of influencers in digital marketing, and the 

framework consists of a (Hwang K 2018) model with a UGT (Use and Gratification Theory) and 

some variables are influenced by the Persuasion Knowledge Model (Friestad M, Wright P, 

1994). Additionally, researchers have researched one YouTube video for a particular brand, so 

there is a need to research a public domain in which the focus is on all social media platforms so 

that the result can be holistic.Further, researchers have conducted their research on generation Y, 

so there is also a need to conduct this research holistically. To analyze the datawe have collected, 

we used the SEM (Structural Equation Modeling) technique. The present research is based on a 

broad framework; this is why we have used PLS (Partial Least Square) to evaluate the 

hypothetical model. The findings reveal that social media users'parasocial relationship with the 

social media influencers has a positive and significant relationship with EWOM by social media 

users and a negative and not significant relationship with the purchase intention of the social 

media users. Thus, it shows that parasocial relationship increases EWOM, not purchase 

intention.Moreover, social media users' parasocial relationship also depicts a positive and 

significant relationship with influencers' credibility and EWOM. Moving further, results reveal 

that parasocial relationships with (Parasocial Relationship -> Influencer Credibility -> Brand 

Trust) and (Influencer Credibility -> Brand Trust -> Purchase Intention) have a partial mediation 

relationship. Lastly, moderation analysis indicates that there is two positive (MOD (PR with IC) 

-> Influencer Credibility), (MOD (IC with Willingness)_ -> Willingness to search) and 1 (MOD 

(IC with PK)_ -> Product Knowledge) moderation relationship. The findings serve as essential 

evidence for social media influencers that their credibility impacts the purchase intention of the 
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social media user as well as theirexcellentparasocial relationship with the social media users will 

highly impact their EWOM. This study indicates that the parasocial relationship of social media 

users with the social media influencers enhances the consumer's purchase intention and increases 

the EWOM (electronic word of mouth) between the social media users. 

 

Keywords: social media influencers, parasocialrelationship, influencers credibility, brand trust, 

product knowledge, EWOM, influencers credibility, willingness to search about the product, 

purchase intention, audience comments, influencers interaction. 

 

 

 

    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

59 

 

  



 

60 

 

Saving Behaviour in Developing Economies: Effect of Religion and 

Education 
 

Sobia Hanif, Prof. Dr. Rana Ejaz Ali Khan 

 

ABSTRACT 

The present study empirically analyzes the impact of education and religion on the saving 

behaviour for a panel of sixty five developing economies and a disaggregated sample of twenty 

six economies with Muslims as majority of the population and thirty nine economies with non-

Muslims as majority of the population, over the period 2000 to 2018. The role of education and 

religion in determination of saving behaviour has been studied using the Generalized Method of 

Movements (GMM) Model. It is found that Muslim economies save more as compared to non-

Muslim economies and education has a negative effect on saving rate in developing economies. 

Further, the study also finds that interest rate, trade openness and GDP growth exhibit positive 

effect on saving behavior. However, inflation affects saving behaviour negatively. The 

disaggregated estimates of Muslim and non-Muslim economies are almost the same as aggregate 

estimates of these economies. To enhance the saving rate, recognition of the importance of cost 

free education and religious institutions providing education to promote religious norms and 

values in Muslim developing economies are suggested by this study. 

Key Words:  Saving behavior, education, religion, developing countries, panel data analysis. 
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ABSTRACT 

Fatigue refers to a ubiquitous physical and psychosomatic term in the tourism industry; 

unfortunately, it remains unexplored in the previous literature studies on tourism. Fatigue in 

tourism has now become a major obstacle between tourism attraction and tourist satisfaction. 

Instantly, this study employs a newly developed scale on tourism fatigue (Jinkun et al., 2020), 

including four dimensions: physical fatigue, motivational fatigue, affective fatigue, and cognitive 

fatigue, to check its validity in the Pakistani tourism industry and impact on tourist satisfaction. 

Furthermore, gender moderates the role between tourism fatigue and tourist satisfaction. 

This study uses a quantitative method followed by a cross-sectional approach. Using a 

convenient sampling approach, the study collected data from 560 tourists who come to the 

northern areas of Pakistan, e.g., Swat, Naran, Kaghan, and Kallam valley. The study used a 

designed survey questionnaire and distributed it among the tourists visiting tourist places. The 

results support that four dimensions: physical, motivational, affective, and cognitive fatigue, 

significantly and negatively influence tourist satisfaction. Meanwhile, gender significantly 

moderates the link between tourism fatigue and tourist satisfaction. Females are found to be 

more exhausted than males while visiting the tourist places in the northern areas of Pakistan. 

This study extends the knowledge of tourist's behaviors and perceptions by testing the 

consequences of tourism fatigue on tourism satisfaction and adding a moderator, age. 

 

Keywords: Gender, tourism fatigue scale, tourist satisfaction, validity, Pakistan tourism industry 
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ABSTRACT 

This paper will examine the impact of COVID‐ 19 on Pakistan stock market by considering the 

economic indicators as well.It has been hypothesized that the performance of economic 

indicators and the Pakistani stock market is influenced as a result of COVID19 positive cases, 

fatalities, and recoveries.This is a Quantitative research. The data used in the study is time series 

monthly data fromJuly 2001 to Dec 2020. The data have been collected State Bank of Pakistan 

Annual Reports – Statistical Supplement. Data analysis techniques will be Descriptive statistics 

plus estimating the multiple regression model using OLS method.We will calculate monthly 

standard deviation for KSE 100 index. The resultant series will be our stock return volatility. 

Stationarity will be evaluated through ADF test and PP test. If all variables are of stationary at 

same level, then VAR model method will be applied, else ARDL model will be used. This 

research will benefit the market regulators, companies, investing community and policy makers 

to identify the performance of stock market and economic indicators during the period of covid 

19. 

 

Keywords: stock returns, economic indicators, stock return volatility, covid 19 
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ABSTRACT  

This study investigates determinants of technology adoption and technology usage for SME 

development. Using data of 640 undergraduates in the Vietnamese universities, we find that 

optimism, motivator, inhibitor and overall technology readiness and four traits: pioneers, 

explorers, skeptics and avoiders are main predictors of technology adoption. Optimism, 

insecurity, motivator, inhibitor, the trait of explorer and technology adoption are antecedents of 

technology usage. Technology skills also strongly affect technology readiness, adoption and 

usage for SME development. Female students are more willing than male students to use new 

technologies for SME development. This study provides useful insights into the vital role of 

female youths and women as a whole in contributing to economic growth in the 21st century. 

 

Keywords: Discomfort, explorer, motivator, inhibitor, innovativeness, insecurity, optimism, 

SME development, technology adoption, technology readiness, technology usage. 
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ABSTRACT  

This paper examine the impact of COVID‐ 19 on the market efficiency of south Asian countries. 

This study includes the stock markets of Pakistan (KSE), India (BSE), Bangladesh (DSE) and 

Srilanka (CSE). However, this study analyzes the market efficiency of these stock markets 

before and after the pandemic of COVID‐ 19. Previous researches have been conducted in the 

Asian stock markets, United States and other top affected economies. The main objective of the 

research is to find the market efficiency of the sample stocks markets before and after the 

COVID-19 pandemic.It has been hypothesized that the south Asian stock markets are weak-form 

efficient.This study is based on quantitative research. The time series analysis (secondary data) 

used for this study. This study is conducted in an empirical format by using secondary data 

gathered from Pakistan (KSE), India (BSE), Bangladesh (DSE) and Srilanka (CSE), on a 

monthly, weekly and daily basis for a period of august 2018 to July 2021. The data have been 

collected from the stock exchange of the selected countries.This study is conducted by using 

following different statistical prerequisite tests including Jarquebera test, unit root test, and Run 

test. In order to test the random walk hypothesis, we will use the variance-ratio methodology to 

assess the autocorrelation between the series of returns and in order to validate results, we will 

use Detrended Fluctuation Analysis (DFA). This work aims in the contribution to provide the 

information to investors and regulators in international stock markets, where individual and 

institutional investors seek diversification benefits, as well as helping to promote the 

implementation of policies that contribute to the efficiency of global markets. Therefore, the 

context of this work is to examine the market efficiency, in its weak form, and the predictability 

of these stock markets during the global pandemic (COVID-19). 

Keywords: Efficient market hypothesis, random walk hypothesis, stock markets, Covid-19 
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ABSTRACT 

The purpose of this research is to analyze the performance of the Net Asset Values (NAVs)of 

Close-ended and Open-ended mutual funds in Pakistan. The study reflects dissimilarity in the 

NAV returns of the open-ended and close-ended funds. The Net Asset Values of the funds' data 

set were taken weekly from June 2015 till July 2020. The returns are calculated through the 

natural log (LN) function. To measure the fund performance, first,the descriptive tests 

established that the data is not normally distributed as Kurtosis and skewness values are 

significantly different from normal values. Also, the Kolmogorov-Smirnov and Shapiro-Wilk 

tests verified that the data is not normally distributed (P-value < 0.05).Further, the non-

parametric test, namely Mann-Whitney U and Kruskal Wallis test, are applied to probe the 

differences of both independent variables. The non-parametric testshighlight the variation in 

NAV returns of the close-ended (U = 579) and open-ended mutual funds (U = 1759). Hence it is 

examined that the performance of the funds is highly variant. Moreover, it concluded that there 

are a lot more chances of growth in this industry. It is also observed that many close-ended funds 

have either been discontinued or converted into open-ended funds. 
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ABSTRACT 

Small business owners have difficulties in expanding their businesses and also face financial 

limitations. FinTech technology helps small business owners in enhancing their business 

practices and operations. In order to adopt any financial technology, user always chooses those 

services that are trustworthy and easy to access. The purpose of this study is to identify the 

influence of intention of small business owners on the adoption of FinTech services with trust as 

a moderator. Independent variables of the study include perceived usefulness, perceived ease of 

use, social influence, security and perceived risk and dependent variables are intention to use and 

FinTech adoption. TAM model will be used to describe the relationships among factors. The 

targeted number of respondents for the study are 250 by using online questionnaire. Purposive 

sampling will be applied to select the sample and Structural Equation Modeling (SEM) will be 

used to for analysis. It is expected that perceived ease of use, perceived usefulness, security and 

social influence will show positive and significant relationship between them and FinTech 

adoption. While negative relationship is expected in between risk and FinTech adoption 
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ABSTRACT 

The aim of this study is to investigate the elements that impacts on buying behavior of Pakistani 

consumers related to halal food products and to find the relationship between behavioral control, 

Subjective norms, Attitude, perceived Religious self-identity as well as trust towards consumer's 

intention to buying behavior particularly in Karachi, Pakistan. 

Through online surveys a total of 386 questionnaires were collected from Pakistani Muslims 

population. To evaluate survey measurements and to test proposed hypothesis a partial least 

square (PLS) was applied. 

The results confirm that in order to predict intent of Muslim consumers of Pakistani towards 

halal certified food purchase. The results show that consumers having low or high trust, 

subjective norm, religious self-identity, perceived behavioral control is highly significant factors 

to determine their intent to buy halal-certified products. 

Outcomes can be beneficial for the government and food producers and marketers to focus on 

particular factors. This research also provides benefit to the halal food companies who have 

insight and willingness towards providing halal food products to their customers. The findings 

would be very beneficial for halal food companies to provide them insights about Muslim 

consumer’s willingness to buy halal-certified products. This research extends the understanding 

of “Theory of planned behavior” model to Halal food consumption context in Pakistan 

specifically Karachi. More significantly, the role of mediating behavioral intention is examined 

within theory of planned behavior model. 

 

Keywords Certified Halal food, purchase behavior, behavioral intention, trust, subjective norm, 

religious self-identity, perceived behavioral control. 
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ABSTRACT 

Crowd funding is one of the best segment of financial technology and has grown into a leading 

trend as a platform for startup and SME’s to acquire funding. This paper identified number of 

benefits of using crowd funding platform and investigates the positive and negative influence of 

three factors economic benefit, convenience and transaction process on entrepreneur’s perceived 

benefit in intension to use the crowd funding platform. The data collection method includes the 

survey of entrepreneur using a convenience sampling technique. The questionnaire that is being 

used in the study is the adapted version to conduct a survey of the entrepreneurs situated in 

Karachi moreover linear regression analysis is being used to tests the hypotheses simultaneously 

using the SPSS software and a total of 240 sample size is being utilized in this study. However 

the contribution and significance of the study have also been discussed. 

 

Keywords: Economic benefit, convenience, transaction process, perceived benefits, 

entrepreneurs, Crowd funding 
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ABSTRACT 

Pakistan is the world’s 4th largest producer of cotton. Cotton crop stands vital in agriculture as 

well as textile sector of economy. It contributes to around 0.6 percent to GDP and 3.1 percent of 

the value added in agriculture. The study examined the yield and profitability comparisons of 

adopters and non-adopters of modern farming technologies in cotton production of cotton-wheat 

Punjab (Pakistan). District Bahawalpur stands first regarding its share in the total acreage of 

agricultural land sown under cotton crop as well as its share in total cotton production in Punjab. 

By surveying the selected villages of the district, a comprehensively pretested questionnaire was 

used to gather the information from 120 cotton producers in face-to-face interviews. The data 

was analyzed by using SPSS® version 20. Amongst the adopters and non-adopters of modern 

farming practices, adopters of laser land levelling technology and fungicide seed treatment were 

observed to be positively related to the cotton yield. While planter sowing method was more 

effective than the drill sowing method as seed drill machine neither store seeds in hills nor in 

check rows, where a planter machine can deposit seeds at specified rates in hills and rows. 

Similarly, use of multi-nozzle boom sprayer was positively associated with the cotton yield as it 

exhibited significantly better pesticide or weed control. The study concludes that in the context 

of cotton-wheat Punjab, practices of modern farming technologies highly matter in determining 

cotton yield. As the Punjab is leading contributor in terms of cotton production and significantly 

impact economy and livelihoods. Therefore, study urge the need of cotton policy and holistic 

actions by government including pesticide safety training programs for farmers and subsidize 

inputs availability especially to the small farmers. 
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